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ABOUT THIS REPORT

Report Overview

Daphne International Holdings Limited (hereinafter referred to as
the “Company”) along with its subsidiaries (collectively referred
to as the “Group” or “We” or “Daphne”) is delighted to present its
Environmental, Social and Governance (“ESG”) Report 2023 (the
“Report”). This Report illustrates the ESG activities, challenges and
measures taken by the Group from 1 January 2023 to 31 December 2023
(the “Reporting Year”).

Reporting Scope

The Group is principally engaged in licensing, distribution and
sale of footwear products and accessories in Mainland China. The
information in this Report mainly presents the ESG performance of the
Group’s operations in Mainland China. This involves the operational
headquarters in Mainland China and the expansion which includes the
addition of three directly-managed “DAPHNE.LAB” physical retail
stores during the Reporting Year. We remain committed to enhancing
our sustainability performance moving forward and will continually
broaden our scope of disclosure as required.

Reporting Framework

This Report is prepared in accordance with and adheres to the
“mandatory disclosure requirements” and “comply or explain”
provisions stated under Appendix C2 “Environmental, Social and
Governance Reporting Guide” of the Rules Governing the Listing of
Securities (the “Listing Rules”) on The Stock Exchange of Hong Kong
Limited. The purpose of this Report is to communicate the Group’s
approach to sustainable development and ESG performance on material
environmental and social aspects. All information is prepared and
published based on internal policies, existing practices and official
documents in an accurate, impartial and transparent manner. This
Report strictly conforms to the following reporting principles:
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Materiality B 24

This Report is prepared and structured according to the materiality of identified ESG issues, which were

assessed through a stakeholder engagement and materiality assessment process. The board of directors (the
“Board”) have reviewed and validated the ESG issues for disclosure in this Report. ‘
A TR C Ak I ES Gk Y 5 2R A B S AL AL - T RZ SEES Gk ) 15 i 1y & 2 B e AR
FEFE PP EATREAL o EFE ([HS G ) O F & SR8 A 1 B8R IESGREE -

This Report mainly discloses quantitative key performance indicators (“KPIs”) of the Group’s operational
headquarters and directly-managed stores in Mainland China. Further information on the standards,
methodologies and calculations tools used are stated in the “KPIs Summary Table” section.
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Balance - ' - -
The Group describes each issue in an accurate, unbiased and fair manner, and discloses both positive and

a negative information about the Group during the Reporting Year to ensure the content balance and help
readers reasonably assess the overall ESG performance of the Group.
A G ) LR ~ 0N O Be N1 O St A S0 I B ER R R AR AR R BIE T R B S > B
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Unless otherwise stated, the way the information was collected and presented in this Report is consistent
with the previous year’s practices to ensure information comparability.
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Forward-Looking Statements Hij S 2k R

This Report contains forward-looking statements based on the current AR TN R B > T R A A R L R
expectations, estimates, beliefs and assumptions of the Company Wi Jagg > ) S Y SE S RN T 3 B R BN - AR BE
about the businesses and the markets in which it and its subsidiaries /& B % o Al WE M B A 2 36 R ACE AT PR a8 - I
operate. The forward-looking statements are not a guarantee of future 2T 85 AR - AN E M R A A A gk 4 a1 IR R
performance and are subject to market risk, uncertainties and factors 52 28 o Kt > BT BR & AL K [l i AT g B A i 5 T AR
beyond the control of the Group. Therefore, actual outcomes and returns B R B R o

may differ materially from those expressed in the assumptions and

statements in this Report.

Contact and Feedback Wk &5 % J= fii

We highly appreciate reader feedback on this Report and our  F&AM + 70 &% & 5 & B A i 5 & nl £ 4 9% & 7
sustainability approach. If you have any comments or suggestions, S Lt AT R ER W EBE
please share them with us at ir@daphneholdings.com. ir@daphneholdings.com 5 3& {17 43 5 o
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CORPORATE PROFILE

The Group is dedicated to continuously enhancing and expanding its
“online and offline” licensing business. We manage the franchising
and licensing network of “DAPHNE” using an asset-light strategy
while simultaneously establishing directly-managed stores “DAPHNE.
LAB” in the physical market. The Group’s core focus lies in brand
management, supplying a series of footwear products, including
fashionable women’s dress shoes, casual shoes and athleisure shoes,
to our franchisees in Mainland China through both online and offline
channels.

The Group is dedicated to improving methods for overseeing
franchisees and suppliers, with the aim of boosting efficiency,
enhancing product quality and safeguarding brand reputation. We are
committed to strengthening the synergy between our online and offline
channels, a strategic initiative that aims to improve efficiency and
expand market presence.

Through continuous efforts to understand market drivers and consumer
preferences, the Group is confident in its ability to build business
resilience and drive long-term growth, contributing to a sustainable
future. For further information regarding the Group’s business
performance, please refer to the “Management Discussion and
Analysis” section on pages 11 to 21 in our Annual Report 2023.
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As a trailblazing design brand within the Group, “DAPHNE.LAB” is centred around the core philosophy of “Dare”, offering
the next generation of female consumers high-quality, innovative design items that satisfy to their daily fashion needs and

expressive attitudes. The brand’s slogan, “DARE TO BE #LH{”, encourages women
to defy norms and resist being confined by definitions. It invites them to embrace
boldness and expressiveness, with rich colours and diverse methods to manifest their
identity. The brand advocates for authenticity, urging individuals to boldly embrace
their true selves and unapologetically go with the flow, embodying the concept of
“Just Be Yourself” to the fullest. “DAPHNE.LAB” aspires to forge partnerships with
today’s contemporary women, empowering them to lead vibrant lives unfettered by
societal definitions.

VR 745 B 220 S B st b R > [ SC R BB | LA TR ) A B B > S
— AR B R A SR L e S Rt B o DA HOE R ORA B R
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DAPHNE.LAB

OARE TO BE il
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saving LED lights as well as applying eco-
friendly water-based paint to draw the iconic
graffiti in the store. This not only showcases
the brand’s rebellious personality and design
aesthetics but also place an emphasis on its
environmental protection consciousness.
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In April 2023, “DAPHNE.LAB” celebrated the grand opening of its first-ever store at TX Huaihai Youth Energy Center in
Shanghai. During the autumn of the same year, two more directly-managed stores were opened in Shanghai.

TR TSR Ay o [ SRR E I AE LI TXUE AR O 1E SR R s > ST R AR R 2 L I A B

As “DAPHNE.LAB” continues to strengthen its presence in the new retail sector, it remains unwavering in its commitment to
environmental sustainability. In meticulous detail, the new brand incorporates eco-friendly practices, such as using energy-

Risk Management

Whilst more sustainability factors attract global attention and
sustainability risks emerge locally, the Group takes a cautionary,
systematic and proactive approach in the acknowledgement and
management of sustainability risks.

At Daphne, we strive to continuously refine our business model by
incorporating ESG risks into our risk management processes and
therefore, ensure that our operations always consider environmental,
social and economic factors. Through identifying, monitoring and
mitigating such ESG risks, the Group is able to formulate policies and
mitigation plans to smoothly embark on the road ahead. During the
Reporting Year, the Group has continuously monitored and managed
the following risks that could have a significant impact on business
activities:

Ja B A B

7 1L 2 B 2 ) T A A R TR R A B A Bk B A S
H BT A R R R T AR DU - R
R0 M 25 Bl 1 7 S AT A AR R L B A AT ik ) A A

b1

S SR BT AN T FE N AFESGEUBR A AR,
B BEAR 68 T e DR AT A 75 258 A A L S BR B
Mg RAEFE R o A B B A B ES G
Br o A B T ) E O MO S R EAE B Al
FO R B o TR it A R TR o A R T R A 4 A B
N B AT RE T S5 I B A A R B SR

EEWBEBEERARAE | %D




——» ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
WYL~ b & AR

With the rising reputation of the “DAPHNE” brand in the market, we have become increasingly alert to the escalating severity
of counterfeit products. This phenomenon stemming from the widespread public affection for our brands, not only highlights
its popularity but also exposes the potential harm to our corporate brand image and business operations. In response, we are
adopting a zero-tolerance stance and will tackle the issue with utmost diligence.
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In 2023, “Yuyao Ma Zhuyi Jiaqi E-commerce” was found to be infringing our registered trademarks, leading to prompt
administrative intervention and penalties imposed by the Yuyao Market Supervision Administration with assistance of the
Group. This decisive action effectively safeguarded our rights. The primary aim of this enforcement was to immediately halt
all infringing activities, ensure the destruction of counterfeit footwear products misusing “DAPHNE” brand and to impose
fines, thereby demonstrating our serious stance on intellectual property rights infringement. Recognising the importance of
intellectual property protection, we perceive any such infringement as a direct threat to our business operations. Consequently,
during the Reporting Year, we conducted comprehensive intellectual property rights training for our staff and franchisees,
enhancing their awareness and capability in this critical area. Moreover, we have stepped up the promotion of variable QR
codes on our anti-counterfeit labels to provide our customers with additional protection.

TR T [ERBk TR MR E TR AT | PR SRR GE M B AR AT & TEAS M BT - ST
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In the coming days, shaping a workforce with a strong awareness of intellectual property rights protection and fully opposing
counterfeiting will become one of our key goals. With this, we will join hands with all stakeholders to stride towards a future
that respects intellectual property rights.

TERACH) H 552 > B B A R ol s A OR o Sl i B UK > 3 2o S 3805 B AT A o o A2 AP A — T 3 AR o
DAL - FoA™ H 36 F Br A R S5 ARBR 2 - ) — A S A A Y K -

Information relating to the Group’s corporate governance practices, fBARFEBEGEFIRGERZER > HB2H % =
please refer to the “Corporate Governance Report” section on pages 25  4FAFIREE2SE44H W [ E RIS | —H o
to 44 in our Annual Report 2023.
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ESG Highlights 2023 R EAEESGRE
Embracing a responsible and sustainability-driven mindset lies at £ BCE F{AT I nf F7 48 95 e 1) B 4 X R A 42 [ 2
the heart of the Group's operations, shaping its approach to making a A% L> » 3lfi 52 28 FL 3 BR 05 0 A & 28 A E i S 28 5 1)
positive impact on the environment and society. The Group is pleased to 75 %% o < £ [B] Jik & 52 3 FRAM i ik 5 4F 5 1A 7 v 55 4
highlight its sustainability achievements for the Reporting Year. BE 2 5 T S By S o
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Business Outlook EB Y

As the COVID-19 epidemic gradually recedes, China economies P % i 7 35 17 120 Wi 4 ff > vh B AR BRI 2 T 35 L 3
and consumer market have shown steady recovery. The Group has  /~fRE R MBS o Bl & ALEEB N =ZZE SIS
established three directly-managed stores and is continually developing  #fi » A % 38 T84 A% i 2 o 5 90 R 40 1 4% N 445 -
our online and offline network through our franchisees. We remain 4S5 [H S it i — 5B AL [ 47 L BLAR T | PR ME2ET »
committed to enhancing the “online and offline” licensing business with — LAH& T iy i 0 45 Ji BB » 3l e 49 KT 3500 88 - i
the aim of improving brand awareness and reputation, and ultimately A %7 B SR 0 EE A M EF B LryEms T
expanding market share. Fuelled by the implementation of the new  FAMAH {5 & Fli 5 45 1) iU R & Re A 31 Rk > By AR
business model and the collective efforts of our dedicated staff, we [ FEAEHEERER I & -

believe that the results of this change will continue in the future,

contributing to the sustainable development of the Group.
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SUSTAINABILITY APPROACH

Adopting an unwavering commitment to sustainability is foundational
to cultivating a responsible and enduring corporate culture at Daphne.
We are dedicated to fortifying our resilience and momentum as we
chart a course toward a sustainable future. To realise this vision, we
have charted a sustainability roadmap guided by strategic initiatives
across various areas, including business and marketing strategies,
corporate governance, ESG targets and strategies, as well as stakeholder
engagement.

Sustainability Governance

Having a robust ESG governance structure is crucial to addressing
sustainability issues as part of the Group’s corporate agenda. As part
of its efforts to achieve this goal, the Group has established a top-down
governance framework to ensure that ESG is aligned with its strategic
growth objectives for the integration of ESG into business activities.

An ESG Working Group, which is spearheaded by the chief executive
officer (“CEO”) and composed of management personnel as well as
designated staff from various departments, has been established and is
delegated by the Board to execute and monitor ESG-related matters at
the operational level.
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Board’s Responsibilities
EHFHIE

goals, strategies and policy revisions

il € ESGHY T B B 1 S 3 LA 42 {1t
e B

measures to improve overall performance

700 A B R

AL B

. Engaging with external professional ESG consultants to assist in formulating the short-, mid- and long-term ESG visions,

SLAN AR SEES G W] & 15 > W B il 5 0 ~ b ) R IES GRS
. Establishing key ESG focus areas for implementation and reviewing the ESG Working Group’s progress and results of the
executed initiatives at least twice a year to manage ESG issues and risks

T - W AF 2D IR STESG T AR /N A i B O BRIt ) R > DL BEESG
. Evaluating progress made on ESG-related goals and targets through reviewing management’s assessments and proposing

#F RESGH B F 0 2 F B0 - 62 th o 5 55 B8 2 5110 94 s

] Enhancing knowledge on ESG governance best practices and regulatory updates through attending training, including but not
limited to online webinars and reviewing the latest rules and regulations

A I 22 N B 94 B ES GAE VA B (M 10 I oo B DR AY T AR > B R (ELR R AR AR AR BT S K A O (9 R A
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ESG Working Group’s Responsibilities
ESG AR/ AT

B I 3

AR R S (19 15 7n 11

] Coordinating internal channels to facilitate cross-department discussions in order to assess sector-based and jurisdiction-
specific ESG risks and opportunities based on business profile, financial strength and operational location

i 8 AR URAE 5 i HE RS BT P R o MRARSEBSMEDL - S 1 K

. Communicating with key stakeholders via different engagement channels to identify important and emerging ESG topics
7 AN ] Y 2 B YR A B R 0 A o R R RO ) B ES Gk

. Carrying out ESG policies and practices in accordance with the Board’s directives and report to the Board on areas for
improvement to strengthen ESG performance as well as compliance

TESGEUHE AR - 37 1) 26 5 & i A 107 0% S > DUE TTESGR B K & Btk

RO B > AT AG 2R 20 0 SR S WD HE R Y ES Gl

During the Reporting Year, the Group has undertaken various measures
to enhance its ESG governance approach, including but not limited
to refining its ESG strategy, updating ESG policies and practices,
evaluating ESG recommendations, recording and monitoring data
patterns, as well as organising ESG governance training for directors
and relevant employees. Moving forward, the Group shall further
explore initiatives to keep abreast of the latest developments, regulatory
changes and global trends in the ESG domain.

The Board has reviewed and approved this Report for issue. To the best
of their knowledge, it accurately presents significant issues and the
Group’s approach to environmental, social and governance aspects.
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Sustainability Strategy EEcE E 431 o
Establishing a clear and long-term sustainability strategy can boost il 7% B ffE HL{Z Hi i) ] 5 48 9% 2 5 W& v i o5 SE 75 IR 2
the responsiveness of our business operations and lays out the guiding A8 JJ » 3 51 B 7] ¥¢ 45 4% J& 09 45 A& LAl » Akt > FRAM
principles for sustainable development. Consequently, we have il /& 1 7] #5748 9% /& SR W& > i AL o f5i] () B R 2K 2 It
formulated a sustainability strategy that outlines our path for future  fiff & % HH - o1 HE S = HA SR I 28 B o 5% R I T 30 3R
growth and identifies our short-term, medium-term and long-term " W] 43¢ 4805 J 09 I 5% » T by DU K S REAAL A - B [ 3695
strategic focus. The strategy is built upon our vision for sustainable Lz iy | ~ [ ERE L | - [ HAREE PR K[ B T
development and is divided into four main pillars: ‘Business and  BL3CAb | o £ S7 A 35947 B S 5 A 9.5 AR B8 5 ) > I DA JAs
Product’, ‘Supply Chain and Partnership’, ‘Nature and Resources’, 41 i1E 2y R H AF o g oh > il 72 %6 v B B A8 B 3
and ‘People and Culture’. Each pillar is represented by a keyword 89 #157F » A FAE £ B A 09 05 8F R AEE M55 -
summarising the overarching direction and mottos that act as long-term
objectives. Additionally, we have set up short- and mid-term targets
reflecting our aspirations, serving as a guiding compass for our approach
and initiatives.
/ 1 Sustainable Cities Peace, Justice and Responsible Consumption and Production ?
and Communities Strong Institutions A SR EMEE
e EETUEUT AIF - ERHA K B
[y |-+ [==(5]

Business and Product Supply Chain and Partnership

o 15 BLE b 13t e o L% £

A sustainable business model incorporating digitalisation A flexible supply chain that benefits each participant

IR BUT L 09 1A P A R A (7 2 B 0 A

Adopt innovative online sales and marketing strategies to Reliable supply chain resources to franchisers to ensure a

strike a balance between influence in the e-commerce market “Quick Response for Small Orders” approach

and promotional expenses FJm e PR R S B E SR R - LR [/ FLPUR %%mﬁ

BRIT AT B A% _E S5 A AT B SR > 75T T B T Y . )

3R BE 2 F 2 B4R ST i Choose manufacturers and franchisees that meet stringent

- environmental standards and conform to societal norms

Establish a sustainable business model integrating BEPETT G B b BRET A UE FLAF 6 A € 4 40 1 7 i AN Jon B

digitalisation to foster sustainable cities and communities . .

A ey CAA ey U E & 1o Dedicate design and development resources to accelerate

A 5 ositive changes in the women’s footwear industr

&A%;E%ﬁﬂﬁaﬁ%éﬁ‘] TR > I Lo P R AT SE R I T 821
Implement strict guidelines to regulate the ethical
behaviour of employees, eradicating any form of
corruption and bribery e

AT s 19 56 8 BRI > B B T 19 AT

F > AT B 4% AR 509 20 3 A0 i IR AT 2 Ultimate Vision
Perpetuating and developing

brand value alongside the

sustainable journey
T A
Inclusiveness 3 % . TERTERAE N RFE G AR A B | Responsibility F 1T &
JR b WA (A ‘

Gender
Equality
e 1 - 46

Reduced

Inequalities V ‘
WORFE S ,

Climate Action 13
RNEATH)

& 4

People and Culture Nature and Resource

B T8k H 28 B R
A genuine social network built on openness and inclusiveness A responsible environmental citizen that embraces eco-friendly concepts
B L IE B R €1 25 19 AL B A » 15 %5 E BE A PR 119 B H IR IR 4 R
Construct effective communication channels to forge L Incorporate climate change as a factor into the Group’s risk L
stakeholder-centric relatio‘nshi};s \ management system and future development plans to
RO AT RO I > ST AR SO 2 AR \ enhance our resilience and adaptability to potential impacts ‘
Show compassion to employees to cultivate an environment of OS5 58 AL 4 A A 42 B R R 5 T 2R &% &i‘%{f@%ﬁ’gﬁﬁ C,hsj\l%,ﬁ ‘
openness and inclusiveness ) 2 T T S S 1 G o A T s

P " intrinsic beliefs and brand obiectives to ad Conserve resources and promote the use of clean energy to
romote our intrinsic beliefs and brand objectives to advance ensure accessibility for future generations

- | 5 400 2 D (0 P T DR - LA (4 (R o %

Drive environmental awareness throughout daily operations

& H H TR ) R AR T

. _ \ .
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United Nations Sustainable Development Goals Alignment PR & B ] Fr A R H AR

The United Nations Sustainable Development Goals (“SDGs”) are a  Ji 5 Bl 7] Fr 48 %5 )& B £ ([ SDGs ) /& H B4 Bl ik &
set of 17 sustainable development objectives collectively established %[l fE 37 /170 nf Frég 38 e H AR > fE S B PR L =1
by member countries of the United Nations as an internationally  fE {E 88 & FB{ B M I o A3 25 4F B 0 > A 4L % H
shared value system and practice. During the Reporting Year, the 0] R4 55 2 58 W& BELSDGsAH %} » I i T 76 18 B
Group aligned its sustainability strategy with the SDGs and identified i & A7 {8 s 107 W 0 A8 3B HA4 oK E R 7S (8
6 goals where it may deliver the greatest contributions to through the — H % o

implementation of its current initiatives.
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Daphne takes great pride in championing women’s rights. As of 31 December 2023, female
employees made up approximately 55% of our workforce in Mainland China. The gender equality and
women’s empowerment are of unparalleled importance to Daphne and are deeply entrenched in our
corporate culture. This outstanding achievement relies on the Group’s understanding of fostering and
maintaining an inclusive workplace culture, actively advocating for the value of women in society and
ensuring genuine respect for the dignity of women.

REEYR E SR E S A c ME T ST A ST H s LR B AR
B B 4 B B T R55% o B SCYRTN & > M -5 B G 1 S REE 1) o B S B LL o NI PR R A
RRA AR S SCAL rh o I HH 0 I A R A 4 B B 3 A A0 35 B R i X A R B S B A
B LA g EE > R REE X E -

Daphne endeavours to eliminate all forms of discrimination and inequalities in the workplace as well
as the promotion of equal opportunities for all. We strive to make employment decisions without
prejudice. The implementation of a disciplinary committee further guarantees the right to equal
treatment, fostering a workplace characterised by fairness, inclusiveness and equality — allowing
every employee to unlock their full potential. We regularly assess our employment practices and
have established requirements for partners to adhere to, ensuring alignment with fundamental labour
principles and national regulations.

R Ye BOUI R TH BRI & R AR > B B TRB)-FS5 e o 3 B 8o 08 1 ik
E SR AR AT i 52 o R > DR RZ B E > RE THEGD S8R Dy —M
N~ EAEMEER TARREE > A8 THAEEBHE S - RIS EFARAEG > W5
SE A AR P ST CUORESL A BOR R OR 55 T AR MEAT & AR 55 TR R I Ak L o

At Daphne, we embrace an enduring business model that integrates digitalisation to contribute
to the development of sustainable cities and communities. During the Reporting Year, Daphne
promoted eco-friendly concepts in the design and operation of retail stores, thereby contributing to
the ecological balance in urban areas. The new three directly-managed stores implemented energy-
efficient and eco-friendly LED lighting, along with eco-friendly water-based graffiti paint, aiming to
minimise greenhouse gas emissions and foster inclusive and sustainable urban development.

P IR AR A AL AL A9 3R A R SRS RO AR T B [ o RO AR R o SR IRTE R
S A T T B B ER AR B A o SR T AR BV o TE BT 0 = BB TR S P A B
Y 5% A H B ZR R AU LED IR B &R A DA R ER PROK MR B A 1 - DA T S SR PR - S fRp Sl Ay
R A0 A Ik I 5%
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Stakeholder Engagement

Stakeholders and their feedback are important to the Group’s business
and ESG activities. Through multiple communication channels, Daphne
has worked closely with key stakeholders, including shareholders and
investors, consumers, directors and employees, suppliers, franchisees,
regulatory authorities and the community and the public to fully
understand, respond to and resolve their core concerns. ESG strategies
will incorporate stakeholder expectations as a driving force for

Daphne is dedicated to a responsible value chain that emphasises energy and resource efficiency
to safeguard our planet. We prioritise communication and value chain management with suppliers.
In light of this, we have integrated pertinent clauses into supplier contracts, urging the adoption of
eco-friendly practices across the production process and incorporating sustainable elements into
packaging materials.

B R A TE R B > SRR T RE IR AN VR A > (R Bk o FAM E AR B
R 114 i 20 R (L B B o % 0 > TP (3 7 5 0 PO T A B R o s A R AR R
TR 2 I ER ORI - S K A R T R R B A R

The unpredictability of climate change and its destructive impact on society has become an
undeniable issue. As a responsible corporate citizen, we aim to play our part in reducing carbon
emissions and have formulated relevant targets to strengthen our commitment. In addition, a solar
power system installed at one of our properties generates clean energy and reduced the reliance on
traditional fossil fuels.

SR S 9B 1) S AT TR PR A OB AL I ORI R B - OO IRE BB R o 1R — KA RUE
(A2 > FRAMBRNG 85 0 D aik Pk > SISO AR B A DL A KRR o BN > RAMAEH
—REYIE AT RIGREBRE RS 0 UEE SRR - B B A OB Y RO -

Upholding peace, justice and transparency is fundamental for sustainable development. Daphne
ensures that it maintains legal compliance through stringent monitoring procedures and it has a
mechanism in place to build a robust corporate governance system. We strictly establish various
guidelines to regulate the ethical conduct of our employees, staunchly eliminating all forms of
corruption and bribery.

HERERN T~ > FERN 15 B B R K B TR A B o 23 SEURIB I AR 1Y BE 5 AR AR B S A > I
7B ) DA 7 58 3 9 A SETR B R o TR AR BoL S TESF R > AR B TROEE RS o Rk
Kk 48 — V1) I BORD B BB AT 4 o

SRIEE

RO B AP A5 1 SRR A SR M S B JOBR BT - b
LERE B BREL - BRI IRE - R
SEL I S 1 0 WU AE > O TR I E R R R O
SRR K AmBOR R EE - HE
H ARG - BERER - R RO A I K A
Ao BREE AL LR A WS T A A BRI S A RO
B A R A SE T R R AL B HEE) ) -

sustainable corporate development and optimal management.
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Key stakeholders’ expectations and communication channels are as

follows:

Key Stakeholder Groups

A S 45 0y & AL

Major Engagement Channels

FEZHEHE

——) ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
RE - A& RE RS

B B 45 0 B B R R E T

Major Expectations and Concerns

Y] 0 R T B

Shareholders and Investors Announcements and circulars Complying with relevant laws and
JBOR R A& E NSNS S regulations
Interim and annual reports SF A BE AL
A KA R R Disclosing latest information of the
Shareholders’ meetings corporate in due course
e RO & YT EE S Y
Company website Financial results
5w A RS
Correspondences Corporate sustainability
(B A 38K A 8%
Consumers Social media Customer service and experience
[E-< A 22 B % 5 M 5 B A
Customer hotline Customer information and privacy
PG protection
Phone interviews &P S AL RS R
R R Product safety
Debriefing sessions with franchisees JEE i B A
S B v B AT R
Directors and Employees Correspondences Health and safety
EFENREE 5 B ik e B 22 4
Suggestion boxes Equal opportunities
R F-AE R
Performance appraisals Remuneration and benefits
KB A e B4R
Online and offline meetings and Career development
communications Wi 2B
MERART E R OE R
Suppliers Business correspondences Fair competition
HEE 7 5 15 B AR
Contracts Business ethics and reputation
BH# [EESEREE
Performance appraisals Payment schedule
R BLAHA A5k 3R [H]
Business visits
EX TR S
Franchisees Correspondences Cooperation with mutual benefits
i 5 7 (=S R
Telephone and instant messaging Fair competition
platforms NSRS
A R R A T B Business ethics and reputation
Order fairs 7R S B
WRE
Business visits and meetings
EX R VS A
Regulatory Authorities Compliance inspections Tax payment as required by law
B R A HRIE B
Due submissions Business ethics
R R [EESEK:
Conferences and seminars Complying with relevant laws and
ok M e regulations
LT AR B i R
The Community and the Public Press releases and news Contribution to the community
Y S/ T 1] B8 Al B 0 S 18 B R
Social media Environmental protection
2z A R OR
ESG report Compliant operations
BB - AL g R RO BRRE
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Materiality Assessment

The Group strives to uphold close relationship with the key stakeholders
and maximise value creation by refining our sustainability programmes
based on the key stakeholders’ views gained through different
engagement channels. To ensure fairness and equality, Daphne has
enlisted the services of an independent third-party consultant to conduct
an online materiality assessment. The key stakeholders were engaged in
identifying the potentially material ESG issues and risks to the Group
in the form of providing feedback through online surveys. The gathered
inputs from stakeholders allow the Group to meet stakeholders’ needs
and expectations on a continuous basis.

The materiality assessment process included a 3-step approach:

1. Identification
A benchmarking exercise was performed, which referenced
industry peers and global standards such as Global Reporting
Initiative (“GRI”) to identify ESG issues that may potentially
influence stakeholder perceptions and the Group’s sustainable
development.

2. Engagement

A survey was then distributed to key stakeholder groups who
were invited to rank the relative importance of the identified ESG
issues. The Board and management’s opinions reflected Daphne’s
sustainable development, whilst the viewpoints of directors and
employees, shareholders and investors, consumers, franchisees,
as well as suppliers, regulatory authority, the community and the
public reflected their own expectations.

3. Analysis and Evaluation
The ESG Working Group reviewed and validated the list of
material ESG issues for disclosure. A materiality matrix was then
plotted to represent the importance of each issue on the sustainable
development at Daphne and stakeholders’ perceptions.

During the Reporting Year, the Group conducted an online survey
covering the four pillars, namely Business & Products, Supply Chain
& Partners, Nature & Resources and People & Culture. Based on
the findings of the survey, a total of 22 material ESG issues were
identified. The following matrix shows the relative importance of each
material ESG issue in the context of the ESG reporting guidelines, with
significant issues presented in corresponding bold coloured fonts.
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Importance to Sustainable Development at Daphne

Business & Product

05 L
1.  Company Culture Promotion 10.
2 ] AL A R
2. Brand Reputation and Management 11.
v LR B A 4 B
3. Product Quality Supervision
JE A BB
4. Anti-Corruption and Whistleblowing Policy
BT R
5. Customer Service and Relationship
& 5 s K B AR
6. Information Security and Personal Data Protection
i B2 4 Bl N BRHOR
7.  Product Design, Research and Development
E i il Bt %
8.  Intellectual Property Rights Protection
0l T
9.  Compliance and Accuracy of Labelling and Marketing

BRER B AT B 1 & AR B HE A

Franchisee Management
Jon A P A R
Manufacturer Selection

B3 v i 0

Nature & Resource

People & Culture

H R S5 B T 83k
12.  Resource Usage 16. Occupational Health and Safety
BT TSk B e B2 42
13.  Use of Packaging Materials and Waste Management 17.  Labor Standards
FL S PRHE ) R % FE ) BT 25 THER
14.  Environmental Responsibility 18. Employee Benefits and Remuneration
BRAHAE 1 B 4 A0 B2 345 B
15. Climate Change and Carbon Neutrality 19. Diversity and Equal Opportunities
S B AL Sk p A Zufb K EEHe
20. Employee Development and Training
1 B 9% Je B 3531
21. Community Engagement
A I8 22 Bl
22.  Women Empowerment
LA
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In the materiality assessment, an average score was calculated to AT B FTEAN > FRATE M8 515 °F- 39 45 57405 & 77 1l
evaluate the overall importance of each aspect. Through this exercise, Y588 FZ 1 o 70 08 0 TH BT ES G i Pk 41 48 S5
ESG issues were prioritised to finalise a reporting structure that strikes  J7 i & ¥ i 22§ > DAV 728 55 W8 19 nl 5 48 % Je BL 5
a balance between Daphne’s sustainable development and stakeholders’ % Fl 25 o Bl Ut » S 4F B 1A A9 7 A2 3 1 42 16 91
interests. The determined report structure for the Reporting Yearis /R UIF :

therefore shown below:

g‘d[: Business &

I\

g\ Product Sugapr]t};ecr];ﬁll; & Nature & Resource \ People & Culture
~ . a3 ek £ [ R B &5 B T ql
S5 B A 13 5 5L £ H R SRE
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BUSINESS AND PRODUCT

Daphne has always been committed to building a safe and trustworthy
brand, upon which sustainable operations are established. We believe in
the power of a credible brand not only in enhancing sales performance
but also in elevating customer satisfaction. By implementing stringent
corporate governance processes and quality assurance procedures, we
ensure that our marketing endeavours conform to ethical standards and
resonate well with customer expectations. As we strive for excellence,
our focus expands beyond quality and fashion to encompass solid
corporate governance and social responsibility. By aspiring to meet
sustainable development goals, we illustrate Daphne’s unwavering
commitment to progressive growth and improvement.

Brand Reputation and Product Quality

“DAPHNE” brand is renowned for producing high quality, comfortable
women’s footwear. To maintain the brand’s excellent reputation, we
have implemented several rigorous quality assurance measures. These
include monitoring procedures for both manufacturers and franchisees
to ensure that our products consistently maintain the highest levels of
quality while eliminating any health and safety concerns.

Quality Assurance

We are firmly committed to ensuring the quality of products throughout
the entire value chain. To this end, the Group has established an
in-house quality assurance team composed of experienced personnel
within supply chain department to closely monitor product quality.
This professional team ensures the quality of products before they are
delivered to end customers through a series of stringent procedures,
which include conducting diligent inspections on various types of
shoes according to internationally recognised standards like MIL-STD-
105E and sampling schemes with an Acceptable Quality Level (AQL)
of 2.5. During the Reporting Year, we conducted a more systematic
and comprehensive review in accordance with “Daphne Product
Verification Manual”, of which assemble a multitude of inspection
techniques and standards to ensure that our products genuinely
showcase the brand’s core value and meet the needs of customers.

Upon receiving a return request from customers due to quality issues,
our action is to gather the necessary details and alert our supply chain
department, which will perform preliminary evaluation with reference
to “Defect Classification List”. If the footwear is found to potentially
carry defects, we notify our franchisees to assist in managing returns.
The supply chain department then completes a thorough evaluation of
the returned goods. If substantial defects are confirmed by our quality
assurance team and management, we initiate recalls for specific batches
of the related footwear models. This diligent process helps us maintain
our quality standards and prioritises consumer health and safety.

Anti-counterfeiting labels

To ensure that consumers receive genuine products of the Group,
we have introduced an anti-counterfeit label mechanism. Consumers
can verify the authenticity of the product by scanning the variable
QR code on the anti-counterfeiting label. The anti-counterfeiting
label incorporates additional security features, such as microtext and
fluorescent ink, to prevent counterfeiting and further enhance the
reliability of our products.
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During the Reporting Year, the Group was not aware of any material
non-compliance with any laws and regulations in relation to the quality
of products, health and safety concern to consumers that would have
a significant impact on the Group. Such laws and regulations include
but not limited to the Product Quality Law of the People’s Republic of
China and the Law of the People’s Republic of China on the Protection
of Consumer Rights.

Anti-corruption

The Group upholds high standards of integrity and adopts a zero-
tolerance approach to corruption in the workplace as well as any other
forms of unethical conduct. The Group’s “Staff Handbook™ specifies
its regulations on anti-corruption and states that employees are strictly
prohibited from soliciting bribes and receiving benefits in any form,
including but not limited to cash, stocks, securities or gifts. The
policy also states that participation in insider trading or other forms
of corruptive behaviour are illegal, which may lead to appropriate
disciplinary action. It further specifies that access and sharing of
confidential information without prior approval is forbidden, whilst
any form of conflict of interests must be declared and should always be
avoided where possible.

Business Ethics

The Group advocates ethical practices and is determined to mitigate
any potential misconduct or poor services in all its business segments.
Therefore, the Group has established different policies as a guide to
our employees and nurture them the importance of upholding ethical
practices from the beginning of their professional careers.

Whistleblowing Policy

The Group has a whistleblowing policy in place to encourage
employees to report any suspicious fraudulent activities. The
Whistleblowing Policy guarantees the anonymity of whistleblowers
during investigations. Employees should not suffer any intimidation and
retaliation as a consequence of reporting a concern. If employees are
found to be in violation of the above-mentioned regulations, they will be
subject to disciplinary action according to the “Staff Handbook”, which
include verbal or written warnings, summary dismissal and/or legal
action.

The Group is committed to ensuring that each new employee fully
understands and complies with our integrity and confidentiality policies.
To combat bribery and crimes involving the violation of trade secrets,
we require all new employees to sign the “Integrity and Confidentiality
Agreement” upon joining the Group. This is not only to implement
the Group’s policies, but also to ensure that each employee upholds a
commitment to honesty and transparency. At the same time, we provide
specialised training for new employees in the prevention of occupational
crime, with the aim of increasing their legal awareness and effectively
preventing criminal activity.
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In 2023, our legal department conducted a training session titled
“Integrity in Practice — Bathing in the Sunlight”. Our dedicated
employees, including our management team, attended a comprehensive
one-hour presentation that reiterated the Group’s unwavering
commitment to ethical conduct. This session allowed us to explore
and discuss critical issues such as bribery, relevant legal penalties
and reporting prevention mechanism. An important aspect of the
session was stressing the Group’s commitment on integrity, thereby
underscored the theme “Upholding Integrity in Practice and Evading
Professional Risks”, effectively enhancing our employees’ knowledge
and understanding of professional risks.

During the Reporting Year, the Group was not aware of any material
non-compliance with the relevant laws and regulations of bribery,
extortion, fraud and money laundering, including but not limited to the
Anti-Unfair Competition Law of the People’s Republic of China and the
Interim Provisions on Banning Commercial Bribery that would have a
significant impact on the Group.

Customer Service and Relationship

The Group pays significant attention to establishing strong relationships
with consumers, optimising customer service to better serve their needs,
and facilitating consumer interaction to identify market trends. The
following channels have been set up for collecting consumer feedback,
with an aim to understand and improve their experiences as well as
enhance our products to meet their expectations:
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Consumer Feedback Channels
B R IR

P s -
. Consumer review on e-commerce platforms
BETEEM T 6 LR
= Customer service hotline

& 5 IR PR
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= Social media platforms such as Weibo, WeChat, Xiaohongshu and internet live-streaming video platforms

INALE AT B R BB AR AT A

. Debriefing sessions with franchisees to collect consumer feedback
. Evaluation of business data to analyse consumer preferences and market trends

= Collection of customer feedback directly from directly-managed stores

In the event where a customer lodges a complaint on product and/or
service quality issues, it will be handled carefully according to our
customer complaints handling procedures, where franchisees will
initially resolve the problem directly with the customer. If an agreement
cannot be reached, our customer service team will communicate with the
customer to understand the situation and request for additional details.
The case will then be transferred to relevant departments for verification
and further handling, and resolutions will be proposed to the customer,
including providing repair, return and exchange services based on our
commitment to the “Three Guarantees for Products” principle. During
the Reporting Year, we improved the way we manage product quality
across the supply chain, which significantly raised the quality of our
products. Consequently, related customer complaints decreased to 65
cases (2022: 70 cases), each of which was resolved through solutions
including repairs, returns, exchanges and refunds during the Reporting
Year.

During the Reporting Year, the Group complied with the Law on the
Protection of Consumer Rights and Interests of the People’s Republic
of China, which is determined to have a significant impact on our
consumer engagement approach.
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Personal Data and Privacy

The Group places immense importance on protecting our customers’
rights, privacy, and the safeguarding of their data. We have
implemented stringent security standards, ensuring adherence to all
regulatory requirements for data privacy at all stages. We have a robust
data security system to keep personal information that is accessible
only to authorised personnel, and to ensure optimum data privacy and
confidentiality. We further extend this protection to our online sales
platforms, mandating our suppliers and franchisees through contractual
agreements to comply with our set of privacy policies. Additionally,
without explicit consent from consumers, our employees are strictly
prohibited from disclosing any data to third parties.

During the Reporting Year, the Group was not aware of any material
non-compliance with relevant laws and regulations that have a
significant impact on its data protection practices, including but not
limited to the Data Security Law of the People’s Republic of China and
the Personal Information Protection Law of the People’s Republic of
China. Further, there were no recorded breaches of personal data by the
Group or its employees.

Product Design and Development

Daphne firmly believes that women’s shoes are more than just
footwear, they are powerful representations of individual personality
and attitude. Our commitment towards inspiring original design in
China is unquestionable and unwavering. Our dedicated product design
team is always in tune with market trends, and relentlessly pursues
innovation in both materials and styles. Our focus leans towards the
creation of sustainable, eco-friendly footwear that flawlessly fuses
aspects of fashion and practicality. We adhere to rigorous standards,
each design undergoes comprehensive review and enhancements until
every pair of shoes mirrors superior taste and quality. Prior to the
official product launch, each step in the production process undergoes
meticulous planning. Adding to this, our franchisees are provided with
the opportunity to collaborate with suitable suppliers to integrate our
products into their catalogues. Through these collective efforts, we
ensure that every pair of Daphne women’s shoes stands as a testament to
quality, style and our enduring commitment to sustainability.
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Klnspiring Original Design in China” is our brand mission. In May 2023, “DAPHNE.LAB” collaborated with emerging local
artist, Du Qiurui to create lollipop mask slippers, igniting discussions across social media platforms. In September, we teamed
up with local independent designer brand, MARRKNULL to appear at London Fashion Week and subsequently launched
our products in internationally renowned concept store MACHINE-A in Shanghai. This not only showcased our ambition to
triumph in the global market with Chinese manufacturing and cutting-edge creativity but also marked a successful experiment
in sustainable business for the future. “DAPHNE.LAB” has frequently engaged in collaborations with youthful Chinese
. designers and artists continuing with the attitude of a pioneer to showcase China’s original design. These designs are bold and
highlights the fearless attitude of new-age women who refuses to be defined.
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“DAPHNE.LAB” not only focuses on original design as its brand mission but also closely follows fashion trends, boldly
incorporating cutting-edge technology. During the official debut of “DAPHNE.LAB”, the brand introduced the “Sugar-
Free Series” of 3D-printed shoes. The materials used for 3D-printed shoes are new recyclable types of organic molecular
synthetic materials and are highly beneficial for environmental protection. It simultaneously achieves zero resource waste,
no air pollution, and the characteristic of on-demand printing, significantly eliminating wastage, saving costs and space.
While realising rapid iteration in new product development and design, it rapidly meets the demands of frontline consumers,
achieving the flexible and scalable smart manufacturing of the footwear industry. The intense design of the shoes combines
the sense of cyber-future and being rebellious, representing daring attitude to challenge the contemporary, infusing the fashion
trend with the vibrant energy of a strong digital future technology. Throughout the entire product design process, we place
a high emphasis on the protection of intellectual property. For more detailed information, please refer to the “Intellectual
Property Rights” section below.
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Intellectual Property Rights

As a brand company, the Group is devoted to protecting its intellectual
property (“IP”) including but not limited to copyrights, patents,
trademarks, trade secrets and product designs. We proactively
implement internal controls to ensure the maintenance of our brand
image, including the registration and renewal of patents and trademarks
and the opposition of identical trademarks. To avoid infringing the
rights of others, we obtain the necessary authorisation before using
third party intellectual property. Our guidelines to prevent any potential
violations are mentioned below:
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Intellectual Property Rights Management Procedures
el E B A BEAR Y

=  Evaluate the probability of occurrence and the potential impact of the IP rights infringement
R At R O A2 R 0 A M R YA S
) Conduct IP research on purchased products and technologies to avoid counterfeits in the procurement process
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Record the technical improvement and innovation of products and apply for patents accordingly in the production process

AE A2 FE A TR PP R B E i 0 A Ao B AR o NI AR R R e A

Conduct comprehensive review of the IP rights and formulate protection and risk mitigation plans prior to product launch or

any form of marketing events
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. Verify the source of any additional trademarks and advertising slogans used by the franchisees

. Evaluate the stability and validity of the IP rights for those co-branding products

. Confirm the ownership of the technologies or products developed before commencement of commercial collaborations

Employees of the Group must also abide by the IP rights clauses
in the “Staff Handbook”, employees are forbidden from disclosing
confidential information to any third party, including but not limited to
the Group’s strategies, business interests, know-how, inventions and
intellectual property. At the same time, the Group requires suppliers to
sign a confidentiality agreement.

Online counterfeiting is undoubtedly an increasingly pertinent issue for
brand owners. Therefore, we have increased our efforts in removing
infringing product listings on major e-commerce platforms and
enhanced collaboration with external trademark protection agencies to
protect our brands.
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Number of
Infringing Product Links Removed
1) B3 4 HE e o 3 2 U I
Major E-commerce Platforms 2023 2022%*
FEALEETFR N 2 e St
JD.com 36,291 702
TR
Alibaba’s platforms (Taobao, Tmall, 1688, Xianyu) 17,410 4,637
Bl B RO A B - K5 - 1688 - Al f4)
Douyin and Kuaishou 15,921 700
AT
Pinduoduo, Xiaohongshu and WeChat 43 522
Bt % - NG
Total 69,665 6,561
A
=
* The data has been restated to reflect the updated categories. * B O IRIE TR 19 2 Y -

We proactively engage in trademark litigation, particularly initiating
lawsuits against sellers who distribute counterfeit goods on online
platforms. These efforts not only aids in combatting counterfeiters but
also conveys our stance on intellectual property rights to the market.
When counterfeit product links pose a significant risk to our business,
we will promptly initiate legal proceedings against counterfeiters in
due course. During the Reporting Year, we filed a total of 50 (2022:
117) lawsuits against counterfeiters on online and offline infringing
stores including but not limited to Taobao, JD.com, Pinduoduo and
Douyin. Since the Group took initiative, such as carrying out searches,
reporting and following up to remove the infringing product links more
frequently and proactively during the Reporting Year, lawsuits against
counterfeiters decreased significantly. On the contrary, the number of
infringing product links removed increased significantly due to more
searches conducted and improved reputation of our brands. In order
to educate consumers about the authenticity of “DAPHNE” products,
we have implemented an anti-counterfeit labelling system. Relevant
laws and regulations that have a significant impact on our intellectual
property rights management have therefore been strictly complied with,
including but not limited to the Patent Law of the People’s Republic
of China, the Trademark Law of the People’s Republic of China and
the Copyright Law of the People’s Republic of China. There were no
infringements of intellectual property rights by the Group during the
Reporting Year.

During the Reporting Year, the Group actively applied for design
patents to the China National Intellectual Property Administration
and was successfully granted 13 patents. As at 31 December 2023, the
Group holds a total of 47 patents, ensuring the intellectual property
protection of the Group’s original product designs.

Responsible Marketing

The Group actively promotes “DAPHNE” and “DAPHNE.LAB”
brands employing a responsible and transparent manner to guide our
marketing and labelling efforts. To ensure the authenticity of these
activities, we require all franchisees to provide truthful and accurate
product descriptions, preventing the occurrence of false statements.
Simultaneously, we meticulously review all statements, images and
identifiers used in product descriptions and advertisements to ensure
their authenticity and compliance with our strict intellectual property
rights protection requirements. During the Reporting Year, the Group
had no records of violating advertising, marketing and labelling
conventions, consistently adhering to relevant laws and regulations with
a profound impact on marketing practices, including but not limited
to the Advertising Law of the People’s Republic of China and the
E-commerce Law of the People’s Republic of China.
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SUPPLY CHAIN AND PARTNERSHIP

Green Procurement

Supplier management is an indispensable part of our operations. We
prioritise sustainable and innovative development through long-term
cooperation with suppliers. During the Reporting Year, we collaborated
with 186 (2022: 189) footwear suppliers, all located in Mainland China,
for provision of production subcontracting and warehousing services.
The Group is keen on local sourcing to support the domestic economy
and reduce the carbon footprint associated with procurement process.

The Group has implemented a “Quick Response for Small Orders”
strategy to streamline internal processes and establish an efficient
supply chain, thereby enhancing its adaptability in the dynamic
and diverse footwear industry. Simultaneously, the Group has been
proactively incorporating environmental, social, and governance aspects
into its policies and business development strategies for suppliers.
To solidify the supply chain system, the Group has set up a dedicated
team entrusted with the promotion and monitoring of relevant standard
measures.

Supply Chain Engagement

We prioritise effective communication and management of the supply
chain in our operational activities. The supply chain encompasses
downstream franchisees and upstream footwear manufacturers. We
monitor initiatives instituted by suppliers aimed at minimising their
environmental and social impacts. During the Reporting Year, we
persistently conducted standard evaluations including franchisees
and manufacturers for a total of 232 business partners, an increase
from about 210 business partners evaluated in 2022. This approach
ensures their operational practices align with the Group’s prescribed
regulations.
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Franchisee Management
i S22 v A P

Franchisees are categorised by online and offline retail operations. They have been authorised by the Group to operate mainly with
the “DAPHNE” brand and are supported with a coordinated supply chain that enables them to directly place orders in the supply
chain system.
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To safeguard our brand image and prevent potential risks, all franchisees are subject to regular assessment. Existing franchisees
are evaluated based on internal standards, whereas potential franchisees are required to undergo our assessment procedures to
determine their eligibility. These assessment procedures involve scrutinising various factors, which include but are not limited to
the following:
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. Capital strength
EAET

] Operating experience and capabilities
R B R Re Ty

. Management proficiency
IR S

. Market knowledge
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] Previous collaborations with other brands
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. Compliance and non-compliance records
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Manufacturer Selection
458 7 fi 28

ANRIA LI & IH -

. Operational licences
I

. Product quality
FE i

. Supply continuity
FRAE I RE

= Delivery efficiency

. Business ethics
[EESEE:

Manufacturers are primarily footwear manufacturers that provide finished products to our franchisees. We evaluate the
performance or suitability of current and prospective suppliers by a set of standards that include but are not limited to the following:
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Supply Chain Sustainability

Promoting and harmonising sustainable elements in its supply chain
is a strategic vision that Daphne aspires to. We uphold stringent
sustainability expectations for our business partners to follow and
continuously explore new methods to facilitate an integrated and
responsible supply chain.

Our principles on ethical business practices are set out in the Code of
Conduct for Partners which is formulated in accordance with well-
established standards, including but not limited to the International
Labour Organisation as well as national laws and regulations. As
stipulated, partners must comply with relevant laws and regulations
at all times, which include but are not limited to the Anti-Unfair
Competition Law of the People’s Republic of China and the Emission
Standard for Air Pollutants In Shoemaking Industry. The policy also
clearly sets out the basic obligations that the partners are expected to
fulfil, including but not limited to the following:
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. Respect human rights
R A

=  Provide a healthy and safe work environment
PR AR f B % 22 A i AR BR B

. Optimise raw materials and resources usage
PEAL TS B LR £ 7T

=  Mitigate environmental pollution
T ER B 5

. Prevent corruptive behaviour
By 1k B I547 /%

O Protect intellectual property rights
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To reinforce our commitment to a sustainable supply chain, we
integrated social and environmental prerequisites in our contracts
with suppliers, such as compliance with legislation and sustainable
packaging. In addition, suppliers are required to sign an Anti-
commercial Bribery Agreement, which lists out all behaviour that
will constitute unethical conduct and encourages all parties to report
any allegations to the Group. To strengthen our approach, regular on-
site inspections for manufacturers are conducted, evaluating non-
compliance records, quality management and use of eco-friendly raw
materials. If suppliers are discovered to violate the “Code of Conduct
for Partners”, contractual agreements or national laws and regulations,
the Group reserves the right to halt collaboration immediately.

We are committed to promoting sustainable production processes and
have incorporated relevant clauses into all of our supply chain contracts
to emphasise the sustainability of production, packaging, logistics and
water management. For every pair of shoes we produce, we utilise eco-
friendly glue as a substitute for traditional crafting techniques. For
packaging, biodegradable non-woven bags and recyclable materials
are used. In logistics, we encourage partners to optimise transportation
methods to reduce fuel consumption and select resources with the least
consumption when possible. We call on suppliers to enhance production
efficiencies to reduce water use where possible. Looking ahead, we will
continue to champion sustainability in our business operations actively
pursuing greener, socially responsible practices. Together with our
partners, we strive to bring about positive changes throughout our value-
chain, setting the stage for a sustainable future.
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NATURE AND RESOURCE

With the increasing strain on the Earth’s resources due to human
activities and the rapid depletion of these resources has become
particularly prominent in recent decades. This is most noticeably
witnessed in the realm of climate change accelerated by human actions.
In 2016, the United Nations introduced global sustainable development
goals to tackle this pressing issue of climate change. In the light of
this, almost 200 countries and regions have pledged themselves to
establish nationally determined contributions in congruence with the
“Paris Agreement”, aimed at restricting global warming below 1.5
degrees Celsius. This commitment is expected to escalate to more
concrete actions and legislation plans. The Group remains steadfast in
its commitment to an operational strategy that encourages green and
sustainable development. This approach delivers effective control over
pollutant emissions and encourages the rational utilisation of resources.
We are dedicated to enhancing our risk management pertaining to
environmental aspects, dedicated to executing our ecological and
environmental protection responsibilities while pursuing economic
benefits.

During the Reporting Year, the Group was not aware of any material
non-compliance with environmental-related laws and regulations in
relation to exhaust gas and greenhouse gases (“GHG”) emissions, water
and land pollution, and the generation of hazardous and non-hazardous
waste that would have a significant impact on the Group. Such laws and
regulations include but are not limited to the Environmental Protection
Law of the PRC, the Water Pollution Prevention and Control Law of
the PRC, and the Prevention and Control of Environmental Pollution by
Solid Wastes of the PRC.

Resource Consumption

The Group adopts an “online and offline” licensing business, with its
main direct resource consumption coming from offices and directly-
managed stores. During the Reporting Year, we did not encounter any
issues in sourcing natural resources (including petrol, electricity and
water). To facilitate resource efficiency and formulate corresponding
measures, we proactively monitor and evaluate our consumption
patterns, which is detailed below:
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Resource

Description
P i 2t

Consumption

i &

2023
- SR

g —

Analysis
AR

GHG Used to operate 4 petrol | Litre 9,508 7,791 | The increased use of petrol is
Emissions vehicles wIF indicative of the increased business
=R TP 5 VB DY T 35 9 HE activities in the post-pandemic
PRk period.
PR B BT e T R AR
SEVS IS BRI o
Energy Used for daily offices | kWh 91,027 54,149 | The addition of directly-managed
Consumption | operations, directly- | T FCIFf stores and a new electric vehicle
AE TR H #6 managed stores and an during the Reporting Year increased
electric vehicle electricity consumption in addition
HhBHERAE  BE to offices electricity consumption.
T S AN R B B THEA EFEESS - NG EER
RSN B [
J1IHFEA BT o
Water Purchased from a local | m? 209 157 | The surge in water consumption is
Consumption | utility company to support | 3. 7 K an indication of the expansion of
FEIK daily operations business volume and an increase in
A MLy RS 2 T T the number of employees in the post-
B DR R EE pandemic period.
FEK B 00 L Th R e T AR 2E S
WEsR AN B TN E B o

A A T B B 1 S B R A AR BT B AR R O
JRE BTy o A% S TR R0 AT AT BR BB e s R T
AR IR - A 5 AE 2 RO T AR T A S
AT AR B R R B - AR AT H A A B AT -
BE > FRAM O AE N 5 B B A i 2 TE R it K 1R
k> DUECBUH A RE IR K R BOIH AR 0 B AR o WX SE
LeAB e AL AR R AR -

The Group’s impact on the environment is mainly derived from the
consumption of natural resources as well as corresponding emissions.
The Group recognises its responsibility to take the initiative in
efficiently utilising finite resources and carry out its corporate social
responsibility to introduce additional eco-friendly approaches to
enhance the Group’s sustainability performance. Thus, we have
established different initiatives for the offices and the directly-managed
stores to achieve the goal of energy saving and efficient consumption.
Such measures and initiatives include but are not limited to:
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Resource Saving Initiatives

Bl 26 S DR it
Waste Production Establish classification and reuse strategies for recyclable waste such as packing boxes and plastic
JBE HEW) E R bags
TR BRI A BE SEY (W0 - R ARAR S IBAR) o i E o SRR B O 15
Prioritise higher energy-efficient models when purchasing new office equipment
S I T IR o ST TR AR ANCAE B v 0 T
Adopt multi-function devices (i.e. printing, scanning, photocopying and fax), avoid printing and
copying documents as much as possible
PR Z D RE R M (AT ED ~ 7 5l - M ED MR ED) o Slf 2 8808 S 57 B % #E BN SCA
Switch to electronic communication to reduce paper use
PR A 12wl 5 3 DA D (8 1 ARGR
Designate areas in office for collecting single-sided paper
TE H 2% 2 B I s 41 e T N0 A A
GHG Emissions Through the use of video conferences to replace long-distance physical meetings to reduce additional
birie=Eani] GHG emissions from transportation such as aeroplane
2R ARG B A U e T B R D ST R A S T L i Y R AN UL SRR P
Replace traditional petrol vehicle with energy-saving electric vehicle
AR 258 35T RS R BT R FE ) B
Energy Use LED lamps with energy-efficient labels
Consumption il FH A A 8 AR RE A 4R I LED &
RE VR IH #E Encourage employees to turn off idling equipment (e.g. computers and lighting) when not in use or
after working hours
B B T AE S A =k AR Ry ] B P G TR A R R 4 ] A
Water Replace the filters of drinking water purifiers periodically
Consumption JE 1 B A0 K AL 25 14 4 R
FEK Encourage employees to reduce wastage
S B 9D IR

In addition, the Group has promoted the utilisation of renewable energy 4 » AEFHCAE Hh — R &Y E L8 KRG e
by installing a solar power system at one of its investment properties. 78 Z &% » LA J i F o] P 2B BE VR o ARG SE R A
During the Reporting Year, the solar power system generated an K [ it #8 % £ 4% 35 & 4 49419,749 T [L I (& —
approximate total of 419,749 kWh (2022: 457,381 kWh) of electricity, 4 : 457,381 F FLIRF) & 1 > 75 7 I8 1l = SaURE i
which amounted to an offset of approximately 326.4 tCO,e (2022: 362.3  #J326.4Mf — A L ik & & (% = " 4F © 362.3M1 4
tCO,e) of GHG emissions for its users. During the Reporting Year, the  fLBRE &) o R FEE N > BE R FHEEEHR K
decline in electricity generation was primarily attributed to the solar [ fE %8 & R &0 AT T A — 11 A A4 -

power system repairs for a duration of one month.
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GG FARAEARY) (AN A 4 A0 42 4%) o A4
D) B A R T A R E B AL A A
FEPTRHE R BRI o AR AR BRI AR E Y
BFEREWMT

During the Reporting Year, the packaging materials used for product
sales included paper elements (such as shoeboxes and inner box labels)
and textile fibre (such as non-woven bags and carrier bags). The Group
closely monitors the usage of these packaging materials and implements
measures to optimise and curtail their use. During the Reporting Year,
the consumption of packaging materials of the Group was as follows:

Packaging Material Types

2 PR
Paper (shoeboxes and inner box labels) Tonnes 4,871 4,274
ARTRI (B & A A 4 1) M
Textile fibre (non-woven bags and carrier bags) Tonnes 541 414
HRAERR Y (BESGAT AR T 42 4%) Mg

Emissions and Waste Management iy B g Py 4 P

Exhaust Gas Emissions JEE SR HE i

The Group closely monitors the emissions and waste generated from 758 [91 %% V) B i by HL 4808 6 0 2 26 0o B e S s

its operations, constantly researching methodologies to mitigate our
environmental footprint. Air emissions and GHG emissions form the
majority of our environmental footprint.

The primary source of emissions arising from the Group’s operations
was fuel consumed by vehicles. During the Reporting Year, we
used 4 (2022: 3) petrol vehicles to support the Group’s operations,
emitting approximately 7.92 kg (2022: 5.40 kg) of exhaust gases. In
addition to reducing exhaust gas emissions, purchasing a new electric
vehicle to replace one traditional petrol vehicle is a pivotal step in the
Group’s commitment to environmental preservation and achieving our
carbon reduction goals. By leveraging the high efficiency and zero-
emission characteristics of electric vehicles, we are making a tangible
contribution towards wider climate change and sustainability objectives.
We believe this transition will continue to drive the Group towards a
greener and more sustainable future.

GHG Emissions

GHG emissions arise from direct emissions caused by fuel
consumption in petrol vehicles (Scope 1) and indirect emissions from
electricity purchases (Scope 2). During the Reporting Year, a total
of approximately 96.2 tCO,e (2022: 63.7 tCO,e) of GHG emissions
were emitted from the Group’s business operations. The rise in
GHG emissions mainly originated from the expansion of business
volume after the end of the pandemic, accompanied by the opening
of the directly-managed stores within the Reporting Year. For further
information of emissions data, please refer to the “KPIs Summary
Table” section.

S 5 AR R D FL ST R TR B e o R SR MR K
i 2 5 A R I A 1) OB 2 BR BT L W o

ﬁ%li%ﬂ’]ﬁ?ﬁﬁuﬁﬁﬁﬁ % B) i H T A9 44
o AR AFBEA > FAM M IH R (A AR =

% ) VRAMEE > HI DA SRR AR SR ST AR > AR R A
7%?ﬁ4ﬁ*#$ 5.40T50) BEA - Sy TiE—

9800 BE SRR > MR T — R B AR — R A
{URERTHE A Lmﬂ-‘%@ﬁﬁfgﬁé%‘%%ﬂﬁf E Wik H
10 T S A0 B < 3 38 ) YD T 98D B 5 2 RE R & PR
FrbE > FoAM IEAE DL R A ﬁﬂﬁﬁfkﬂﬁaﬁufﬁkLiﬂ
AT RE AR H AR o FRAM A (E TS A R A A 8 A £ 1)
Bk~ SR A B R A

U 2 5 e B
L S P R A T LR RE R Y BB B
(o 1) B or 5 S I T B R (B [E2) A R
E N> AR FZEHEE B 3 T#ﬁﬂz%ﬁ%z%ﬁ*?ﬂtﬁ&““
B (CE D F 63 7ME AL ) iR E R -
B2 SRR PR 3 EEUEBATFA;E%&%%E
E’J%JE%E7I1#%%$&%$§W%%&E’JE%E%
A BRI B — 2 RE NG - S50 [ B S A s
TEREAR | -
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Sewage Discharge

Due to the Group’s business nature, our sewage discharge into land
is insignificant. There was no significant and unreasonable amount of
sewage water discharged. Waste water was discharged to the municipal
sewage network to the regional water treatment plant. The data on water
consumption and corresponding water conservation measures described
in the previous section “Resource Consumption”.

Waste Management
Due to the nature of its business, the Group was not involved in the
generation of hazardous waste during the Reporting Year.

The non-hazardous waste generated by the Group consists of paper and
domestic waste. During the Reporting Year, the Group consumed a
total of 1,643 kg (2022: 1,430 kg) of paper. To reduce our paper usage,
we strive to always reuse paper as well as minimise the distribution
of paper documents and adopt digital communication methods where
possible. Other paper reduction initiatives include double-sided printing
and copying being set as default for all appropriate printing devices. A
proper waste management culture is practised by our employees through
recycling wastepaper (where appropriate) and office supplies. Within
the operational headquarters, recycling bins are also provided to recycle
domestic waste, including plastic, metal and glass amongst others.

Environmental Protection

Daphne is committed to fostering the Group’s long-term growth while
fully recognising the importance of ecological protection, as well as
safeguarding the rights and interests of employees.

As the Group’s operational headquarters was relocated in March 2021,
the data for the past two years experienced substantial fluctuations.
This has rendered the 2020 data outdated as a valid reference for the
baseline. With a detailed scrutiny of both the Group’s performance and
its peer companies, our management has determined the 2023 data as the
updated baseline and reviewed annually and updated when necessary.
The Group’s environmental targets are listed in the table below:

77 7K BE Ik

B 7 A S 0 ZE R > FRAM 1) L BE Y Y5 K AR
Do A HE B R A KB RO A B 5 K BE R - 8 K B
TS T LTS K A AR 0% % b I Y K R - B iR
KB B R A R 0 K A AT — 2 T VR TE FE | R
ik o

ST
HR HLSEBE R - R AR B AR EE AN W K
A EBEEYNEL

7% B [ AR A E B o LA AR R A S B e Y
AN > AREBILFEAL643 T (ZF
1,430F 5) 4KaR » B b FAR > T a8 it B s g
AR > DA K 1D R B A S > NI A AT AT R O
R E T O o H A s T AR Y SR L
ST AT 0 T B T R T B B X ED - B B
75 [ WA BE AR (W38 ) SN R A 0 oR 2 5 R AT 8%
W B SOl o IR A AR OA > R ) A A [ i
SRIB ~ A R B S AR TS B -

B IR i
HE 92 I e S L T B2 RO L O 2
S (7 A EL 3 9 T 94

M EH —F D F =R AR WS SRR
2% AR O 2 B B ) B TR AR
BIEAHEREFENAUZE - EFMFE T AL
A ] 2 2 W) RO SR B BGIR AR o JRAM AR B ) —
TSI BRAE RO I AR o AR AR S LA
RZ 55 B AR A 2 > Sl 7E 0 BE IR SERT « AR
BREHERIIWNT
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GHG Emissions
1L 2 S B P ik

Quantitative Targets

E 1 H B

Lowering the GHG emissions intensity by 3%
by 2028 (using 2023 as a baseline)

T\ AF I R AR 2 SR PR R 3% (LA
e S R (B )

2023 Progress
SRR

New target set in 2023
AR T EAEROE 2R AR

Energy Consumption

AE UK FE

Lowering the energy consumption intensity by
3% by 2028 (using 2023 as a baseline)

TE TN R RE RIS AR B B3 (A %
AR Ry R R AR )

New target set in 2023
W T AR EUE 20 A AR

Solar Power

K HE¥E

By 2024, facilitate the use of the solar power
system to generate electricity and achieve a
total amount of approximately 1 million kWh
over the next 3 years (2022-2024)

B & UARE S A A K B R 8k TR AR T 8E
BoWAERR=ZFE (CEFE-E N
) BEBARERLI A E T IR

Generated approximately 877,130 kWh of electricity
for the years of 2022-2023

BoEF D EED ?::EﬁﬁﬁiTk%
877,130 I Ihy 45 78

Paper Consumption

AR 1H FE

From 2022 onwards, maintain the paper
consumption intensity (by the number of full-
time workforce) below the 2020 baseline value
(approximately 25 kg/full time employee)
PR T AR M AR I FE R (R
BT A SREFE % R AF R (E (5
25F 58,2 WAR B) LU T

Achieved an approximate 28% decrease in paper
consumption intensity (around 17.9 kg/full time
employee)
2 & A0IR Y FE 2 B Wl D £928% (K917.9F 58/
E Y

Training

i

From 2022 onwards, participate in activities or
organise training regarding emissions reduction
and energy consumption at least once per year
WR T A FEED SN YA B
P T 6. U5 IH FE A4 15 B 222 Pk B 9

During the Reporting Year, we hosted an innovative
“Distinctive Lantern” competition, encouraging
employees to create lanterns using locally materials
to promote effective recycling. Additionally,
we promoted “World Earth Day” environmental
initiatives and the “Earth Hour” advocacy campaign
to all employees through email, aiming to elevate
environmental consciousness.

AR BEA - A ERAT TR TR — B
T IG BT > SOl B T RE IR - AT
PEFE - LVE B B 0R B A o W > ot
EHE TR AR B TES T TR R B
PRAB 8 B [ Bk — /NI )0 B 1 B > AR g BR AR
o o

Waste Production

B TEW) I A

From 2022 onwards, include an initiative to use
environmentally friendly packaging materials
in supplier contracts

e =2 AR S TR R A R A T
BRORELZERT R 15 o

Added relevant clauses to all supplier contracts

E7E Fir A B 1R 7 5 44 Fh i AR B Ak

Climate Change

The public awareness regarding climate change continues to increase,
and climate change is also one of the most frequently discussed topics
internationally. Given the severity and urgency of the climate crisis,
governments recently have accelerated their action pace in coping
with the climate. The Group understands the importance of identifying
and mitigating major climate-related issues, pays close attention to
the potential impact of climate change on the Group’s business and
operations, and is committed to managing potential climate-related
risks that may affect the Group’s business activities. Our ESG Working
Group regularly oversees climate related issues and risks, ensuring our
strategies incorporate these critical factors.

56 52 1
5 TP L 5 AR R 5 - SR R B
b T A R — o B SRR A B Y e o R B¢
L > 6 B R 05552 SR 6077 025 -
A AR TR R ) S B S A B B T R R Y
Bk o U B A AL S A AR T S B G
e B - ) B T A S S D
TSR AF LR - TS T /1L 2 9 s 5
S6C 1 A 0 P L o L 1O 20 A 25
B % -
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According to the reporting framework developed by the Task Force on
Climate-Related Financial Disclosures (TCFD), climate related risks are
divided into physical and transition risks. The Group has incorporated
climate change-related risks into enterprise risk management to identify

and mitigate potential risks related to climate change.

Significant Climate-related Risks

Potential Impact

R SR A B B 655 S T 48 8 A /DAL (TCFD) il 7€ 19
et HEZE > SRV A el B 23 T L g A A L
7 A% ] 5 7 SRR 528 48 A T g P g AL KL £ S J(
B B IR - 7 k] A R VR AE B

Mitigation Measures

Transition Risks
i 70 JE

) Price adjustments and controls
in fossil fuels

AT R Z (B A R L 42 )

Technology:
ey

. Substitution of existing raw
materials and production
processes with lower emissions
options
DR B 88 4R B AU B AT S e S
A LF

Reputation:

HE

= Increased stakeholder concern
or negative stakeholder
feedback
SRS R EaiD] RE e S = T it

Higher compliance costs and
exposure to litigation

B RLBAS B A B 3

Higher production costs of suppliers,
which will indirectly increase the
Group s supply chain costs

A 8 78 A 7 AR B T o N D R R
A S TR (1 3 R G A

Damage to corporate reputation
HE SR

R S 00% ) B Lxie-2 A 4% i
Acute:
T
Disrupt daily operations and supply
2 " TZ/phoon chain stability Establish special work arrangements
2 g A, L S R A R R E for extreme weather conditions to
R B Exirueme precipitation enable employees to work from home
g i 3 7K Greater threats to employee’s health | &3t sy K S0 B0 6l 2 iR TAR %
E:'W Chronic: and safety, and to the environment PE o R BEUTEZR A
A EWHE : A TR L2 RIRER K
#
= Rising mean temperatures
RRCER- Wi
Policy and legal:
B B -
. Enhanced emissions-reporting
regulations
TR PR 2 B

Identify relevant material climate-
related risks and improve disclosure
s ) L S f R T ) R A L g i o

Require suppliers to gradually adopt
more sustainable operating practices
LR A M 7 12 A0 BR T B AT R A
A

Address stakeholders’ opinions
through refining internal procedures
and processes

P 5T 3 N AR P U R R B AR
HIER

In response to the policy, legal and reputation risks, the Group
constantly monitors the updates of environmental regulations and global
trends on climate change to avoid cost increments, non-compliance fines
or reputational risks due to the violation of laws. In addition, the Group
has been taking comprehensive environmental protection measures,
including GHG reduction, feasible of carbon trading and adoption of
solar energy. The Group has set targets to gradually reduce the Group’s
energy consumption and GHG emissions by 2028.

BRXEHBEERARAEE | ZF

Ry T MEENEUR WA SRR R R o A S R A
B R A B B BT B B A BROR M R A B B > LAk
G 0 BAS ~ 7 R R 2 A I A A AR B 1Y
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PEOPLE AND CULTURE

The Group has always considered its employees to be the Group’s
greatest wealth. We are deeply aware that human resources is the
foundation for corporate sustainable development. The “Staff
Handbook” details a range of policies based on the Labour Law of
the People’s Republic of China and the Labour Contract Law of the
People’s Republic of China and the Group’s own circumstances. The
Staff Handbook covers employment matters such as recruitment,
turnover management, remuneration and welfare, promotion, leave
and performance management. The Group adopts a people-oriented
management policy. By formulating a comprehensive remuneration
and welfare system, providing diverse training and development
opportunities and organised an abundant programme of employee
caring activities, the Group strives to build a warm living and working
environment at the workplace so that every employee will feel cherished
and will be able to unleash their potential.

Talent Attraction and Retention

The Group’s employees are recruited via a robust, transparent and fair
recruitment process based solely on their experience and expertise,
without regard to their age, ethnicity, origin, gender identity, marital
status, sexual orientation and religion. Employees are assessed by their
abilities and potential to fulfil the Group’s current and future needs. Our
staff responsible for the recruitment process will regularly review the
selection criteria to ensure that existing policies remain relevant and that
the policies do not unlawfully discriminate.

Promotion and advancement will be based on merits and are in line with
the recruitment and selection policy that is formally documented in the
“Staff Handbook”. The Group will conduct an annual performance and
salary review to determine any salary adjustments and/or promotion
opportunities. Written and verbal performance evaluations will be given
to all employees at least once a year, such evaluations are intended to
give recognition of the hard work of the employees and provide them
with comments for improvement.

The Group has set out the basis and procedures for staff promotion,
re-designation and demotion management and organised process for
leaving office, to safeguard the interests of both employees and the
Group. In the event of employee dismissal, the Group will ensure
that the termination procedure is compliant with internal policy
and relevant laws and regulations and that the termination of the
employment contract has reasonable and lawful basis. For employees
who underperform or make mistakes repeatedly, the Group would first
issue verbal warnings, then written warnings. The Group will consider
dismissal for employees who repeatedly fail to respond to such warnings
in accordance with relevant regulations, in order to uphold the interests
of our employees and avoid unreasonable dismissal.
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Employee Benefits and Remuneration

The Group understands that remuneration and welfare is an important
way of demonstrating corporate ethics and employee value. The Group
strictly complies with various relevant laws and regulations, and at
the same time provides a wide range of welfare policies to attract and
retain employees to provide suitable remuneration and welfare for all
employees. All qualified employees are entitled to competitive wages
and comprehensive insurance coverage. In accordance with the Social
Insurance Law of the PRC, the Group pays five social insurances and
one housing fund for all Mainland China employees. As specified in
the “Staff Handbook”, apart from national public holidays, employees
are also entitled to various leave benefits, including but not limited
to sick leave, marriage leave, prenatal examination leave, maternity
leave, breastfeeding leave, family planning leave, condolence leave and
work injury leave. Through our “Performance Management Plan”, the
performance of employees is evaluated on annual basis depending on
their employment level. Based on the assessment outcomes, employees
may be eligible for bonuses or promotion opportunities. Employees are
also provided with allowances for domestic and overseas business trips,
which is mentioned in the Provision on Business Travel Management.

During the Reporting Year, the Group was not aware of any material
non-compliance with employment-related laws and regulations
that would have a significant impact on the Group. Such laws and
regulations include but not limited to the Labour Law of the PRC and the
Labour Contract Law of the PRC.

Labour Rights and Standards

The Group respects human rights and prohibits using child labour and
forced labour in its operations. During the recruitment process, personal
data are collected to aid in the selection of suitable candidates. Persons
under the age of 16 are not allowed to work in the Group. Human
resources department ensures that identity documents are carefully
checked. The Group would not provide job opportunities to those who
are under the legal working age. The Group strictly prohibits any form
of violence, intimidation, physical punishment or work-related coercion
against employees, ensuring that all work is conducted voluntarily.
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As mentioned in the “Staff Handbook”, which was updated during the
Reporting Year, the standard working hours of employees are fixed to
promote a healthier work-life balance. Overtime is discouraged, and any
necessary overtime must be formally submitted through an application
system and approved by department head beforehand. Exceeding a set
amount of overtime per month is prohibited, with submissions of such
being compensated with rest days or overtime pay. During the Reporting
Year, the Group was not aware of any material non—compliance with
laws and regulations of child and forced labour, that would have a
significant impact on the Group, including but not limited to the Law on
Protection of Minors of the People’s Republic of China.

The Group recognises the instrumental role of employee professionalism
and loyalty in spearheading corporate development, placing great
importance on ensuring a balanced work-life schema for employees.
Consequently, the Group has instituted measures that encourage work-
life balance. In order to enhance employees’ sense of belonging,
we arrange a number of social gatherings and recreational activities
designed to strengthen team cohesion.
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To vividly celebrate the Year of the Dragon, a symbol of joy and prosperity, we organised a series of activities named
“Dragon’s Beard Candy, Sweeter with You” in December 2023. These activities were marked with exciting curling matches
and delightful challenges during our skiing anniversary celebration. Not only did these activities serve as a fun-filled leisure
experience for our employees, but they also significantly improved the team cohesion and synergy, fostering understanding
and camaraderie among our staff. Through this event, we have fostered a vibrant work ambiance at Daphne, setting a path for

its long-term success and prosperity.

M THSUEREEEME RS RMR -F - ZF+ AW OHERT R A RSN - AURER I
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Diversity and Equal Opportunity

We embrace diversity and equality in our workforce whilst aiming
to eliminate any type of discrimination and harassment in the
workplace. All our recruitment and promotion decisions are based
on objective criteria, such as business needs, personal qualifications,
experience and performance. In addition, discrimination of any kind
including on grounds of age, gender, marital status, pregnancy, family
status, disability, race, nationality or religion is avoided under all
circumstances and is prohibited under our “Staff Handbook”. Through
adopting employment principles such as equal pay for equal work
and providing equal opportunities irrespective of gender, Daphne
proactively safeguards the rights of all employees within the Group.

The “Staff Handbook™ further details our approach to dealing with
prejudice. To strengthen our commitment to preventing unequal
treatment, a disciplinary committee has been set up to conduct
investigations on suspected instances of immoral conduct. The
committee is chaired by the CEO and supported by representatives
from the human resources, legal and internal audit departments. In the
event of an immoral conduct case, relevant employees will be subject
to disciplinary actions including summary dismissal. Relevant laws and
regulations that have a significant impact on the Group’s employment
practices, including but not limited to the Special Rules on the Labour
Protection of Female Employees and the Law on the Protection of
Women’s Rights and Interests of the People’s Republic of China, were
adhered to during the Reporting Year.

Occupational Health and Safety

Providing a safe working environment for all employees is one of the
Group’s top priorities. The Group strictly complies with applicable
laws and regulations on occupational health and safety in jurisdictions
where it operates. Our operations are predominantly office-based,
where occupational health and safety (“OHS”) accidents are relatively
minor. Nevertheless, appropriate guidelines that can be found in the
“Staff Handbook™ and corresponding measures are in place to promote
and maintain a hazard-free workplace. Employees are also expected
to practise good personal hygiene and pay attention to any potential
dangers to prevent workplace injuries.
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OHS Measures
TR 2 i B I 22 2 415 it

=  Ensure good air quality and ventilation in offices
il PR 2 38 22 SR B Bl R 0

=  Empty litter bins and replace litter bags on a regular basis
S I 2 B IR 37 S e b IR AR

. Disinfect public areas on a regular basis
S8 3 o3 A [ SO AT I 7

. Maintain sufficient lighting for work

AR R PR A5 E AL AR

TR DR 2 35 A7 TR ot A ST - DA R 0 8 2% 3t 1 B A D S R
. Create an emergency contact list for all employees

T B A A B ST B S AR N
. Provide employees with OHS training

J A B B P fe B B 22 2 B
. Arrange OHS drills periodically

TE S22 PRk S fl B T % A i AR

. Ensure the proper storage of items and documents as well as clearance of emergency exit routes and walkways

BEOOKOWE BB BB A MR A oa

CECEHEBRE -HGEABERBE
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Our practices, which are monitored by the human resources department,
enabled us to fully comply with relevant laws and regulations relating
to OHS. The Group has achieved zero work-related fatalities for three
consecutive years (including the Reporting Year). During the Reporting
Year, the Group has not lost any working days due to work injury.
The Group was also not aware of any material non-compliance with
employment related laws and regulations that would have a significant
impact on the Group. Such laws and regulations include but are not
limited to the Labour Law of the PRC and the Prevention and Treatment
of Occupational Diseases Law of the PRC.

Training and Development

The Group endeavours to develop the competencies and expands the
knowledge of employees by offering various training opportunities.
We have designed a training plan for employees, which is updated
on an annual basis to ensure that their professional growth is tailored
to industry requirements and that they are well-equipped to carry out
assigned responsibilities.

During the Reporting Year, we organised induction training for all new
recruits, which covered topics such as corporate culture and history,
brands and products composition, human resources management
system, anti-corruption and so forth. Furthermore, we organised fire
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safety training to enhance awareness of fire prevention and correct use
of firefighting equipment.

Daphne holds high regard for every woman and prioritises the health
of our employees above all else. To implement this concept, we have
hosted a seminar on women’s health to enable them to understand and
master important information on women’s health comprehensively
and to effectively prevent common illness. We believe that this mode
of implementation can enhance the health protection consciousness
among our staff and empower them with greater capabilities in self-
protection and reciprocal care.

YR E LM EEERRMATA B TR - & T B ivE
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Community Engagement

Driving our community engagement efforts at Daphne are activities
aimed at boosting social cohesion and resilience. We are particularly
invested in initiatives that promote the community health and well-
being. Through our active involvement and promotion, we hope to keep
inspiring communities and employees to further engage with and care
for each other, fostering a harmonious society and sustainable future.

Active communications and engagement with the community and
society create harmony within our society and stimulate conversations.
We engage a broad and diverse community of people through social
media platforms such as WeChat, Weibo and Xiaohongshu. During
the Reporting Year, we organised 28 (2022: 7) online community
engagement events.
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61 International Women’s Day 2023, we organised the “Goddess of Daphne Festival”, employees from every department we

invited to participate in a flower arranging activity, crafting unique bouquets that reflected their team’s identity. This floral
event not only served a relaxation opportunity but also offered a platform for employees to channel their personalities and
creativity into art. Such creative experience contributes to inspiring innovative thinking, infusing employees with inspiration
and vitality for their work. Each bouquet serves as a tribute to the distinctive qualities of the team, recognising employees
as integral parts of the collective. The floral segment of the “Goddess of Daphne Festival” not only offered employees an
enjoyable creative experience but also reinforced the Group’s team culture. Looking ahead, we will continue to drive more
community engagement activities, creating more meaningful experiences to enhance employee happiness and foster the
prosperity of our corporate culture.
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KPIs SUMMARY TABLE CE €

Environmental KPIs Change

R 355 IR S 25 0 4 A

51k

NO, kg 7.25 4.93 +47%
HEAfY T
SO, kg 0.14 0.11 +27%
il AL ) T
PM kg 0.53 0.36 +47%
I UKL T
Total Air Emissions kg 7.92 5.40 +47%
B SR PE T A T

WE AR
AR B

Direct GHG Emissions (Scope 1) tCO,e 25.4 20.8 +22%
U SR Pk (R ) MR AL R

Indirect GHG Emissions (Scope 2) tCOse 70.8 42.9 +65%
I 4 1 = SR B i (A [E2) W AR AL R

Total GHG Emissions tCOse 96.2 63.7 +51%
i 2 SR8 B ik W AL R

GHG Emissions Intensity tCOse/Full time 1.0 0.8 +25%
5 SRR R O employee

Paper Usage kg 1,643 1,430 +15%
AR T

Paper Intensity kg/Full time employee 17.9 17.0 +5%
JH A T 58,/ 2R &

Petrol Usage Litre 9,508 7,791 +22%
¥ R A5t

Electricity Usage kWh 91,027 54,149 +68%
A TR

Total Energy Usage MJ 659,408 456,572 +44%
KRBT FE & JREH

Total Energy Usage Intensity MJ/Full time employee 7,167.5 5,435.4 +32%
RRE VR AR L JREEH 2RRE B

Electricity Generation kWh 419,749 457,381 —8%
HE TR

Water Usage m? 209 157 +33%
FeK & ST K

Water Usage Intensity m?*Full time employee 2.3 1.9 +21%
FE/K 2 SEOT AR TR A
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Social KPIs
L B AR

L

2023 2022 Change

B = SRR 524k

Total Workforce Person 96 87 10%

B A A

By Gender

21 # 7
Male Person 43 42 +2%
B A
Female Person 53 45 +18%
pegis A

By Employment Type

721 fEAE ) ) 77
Full-time Person 92 84 +10%
2% A
Part-time Person 4 3 +33%
e I8 A

By Age Group

T2 47 5 4 7Y 2 7
<25 Years Old Person 11 7 +57%
255 M AR N
26-35 Years Old Person 33 31 +6%
268355, A
36-45 Years Old Person 40 40 -
365455 A
>46 Years Old Person 12 9 +33%
4655 & U A

Total Turnover Rate % 13 19 -6ppt

PRl B A R

By Gender

121 Y ) 77
Male % 16 26 -10ppt
PER s Ept
Female % 9 11 -2ppt
g [Ep

By Age Group

124 15 4 7Y 3 77+
<25 Years Old % 18 0 +18ppt
251K M DL R [Ep
26-35 Years Old % 10 12 -2ppt
268355 [ERE
36-45 Years Old % 16 24 -8ppt
362455 [ERE
246 Years Old % 0 33 -33ppt
465 & DA E [t

BOOR W BB AR AW

R R -G RERBN 4]
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Social KPIs 023 2022 Cha:lge
iRk g ERI=E ZFTCD i

Total Percentage of Employees Trained® % 67 61 +6ppt
32 S B A8 o b [ERiE
Average Training Hours per Employee Trained® Hour(s) 7.8 2.2 +255%
B4 32 I B F- 2 55 9 e e /N

Percentage of Employees Trained by Gender
AR #] 709 Z S e & T2 He

Male % 39 48 -9ppt
B [ERE
Female % 61 52 +9ppt
7k [EpiR

Percentage of Employees Trained by Employee Category
741 2B #5319 52 5 0 A P17

Management % 5 5 -
g

Supervisor % 18 8 +10ppt
TR [EFE
General Staff % 77 87 -10ppt
—ET [EPE

Average Training Hours per Employee Trained by Gender’

T HE R B 7119 157 77 5 5 1 B ~F 241 15 ) I 2

Male Hour(s) 10.8 2.5 +332%
B N
Female Hour(s) 5.9 1.9 +211%
o NG

Average Training Hours per Employee Trained by Employee Category’
F4AE 5 BT B 73 0 15 57 % il g 5 1257 42 ] i 27

Management Hour(s) 34.4 12.0 +187%
& A g N
Su ervisor Hour(s) 22.1 1.2 +1742%
FEM N
General Staff Hour(s) 2.7 1.7 +59%
— kBT NG
Work-related Fatalities Case Nil Nil -
IR 1. B b3 b3
Work-related Injuries Case Nil Nil -
AR B ES 5 f
Lost Da%' due to Work-related Injury Day Nil Nil -
ERCENIGIE (TSN 1 x i pils
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Social KPIs 2023 2022 Change
¥ 7 R SRS CF 81

Total Number of Footwear Suppliers %Jantity 186 189 2%
R T AR H

Number of Footwear Suppliers by Geographical Region
F4 1y PR i 15, ) 57 19 #E S (I 7

Mainland China Quantity 186 189 2%
al- PN

|*
m

Product Recall Rate for Safety and Health Reasons % 0 0 -
HR R 2 A e A R B ol 2 o iR

Products and Service related Complaints Quantity 65 70 7%
SHLEE ity 5 A ) ) 52 #H

Legal Cases regarding Corruptive Practices Case Nil Nil -

BT IR N 5 i

Community Engagement Events Quantity 28 7 +300%
AL 1 2 LT ) #HH
Volunteer Work Hour(s) 0 66 -100%
HIE LA NG

BRXEHEBEERARAG | =B E-HFGEEHRBE 43
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1. For the Reporting Year, the air and GHG emission factors used are based on “The Greenhouse Gas Protocol: A Corporate Accounting and Reporting
Standards” issued by the World Resources Institute and the World Business Council for Sustainable Development, “Appendix 2: Reporting Guidance on
Environmental KPIs” issued by HKEX, “Global Warming Potential Values” from the “Sixth Assessment Report” issued by Intergovernmental Panel on
Climate Change and “2021 Baseline Emission Factors for Regional Power Grids in China” published by the Ministry of Ecology and Environment of the
People’s Republic of China.

T AT R SR S 3 S B D T G Y PR IR R A S YR SR I B A T R A I T M T QR AR AR E & -
SEE RS IR YE) B SC BBE A B0 M ik BROG I SERTUBCE BRI IR S 5 1) - BT [H] S0 58 AL S P 2= B & B A 1 G N UG A 0 ) 19
[ 2 BRI V8 A (L ) B o 3 A B M o) A o B 30 o 2 i 5 — — A B R o o ) I A R YR R R )

For the year ended 31 December 2022, the emission factors used are based on “EMFAC-HK Vehicle Emission Calculation model” issued by the Hong
Kong Environmental Protection Department, “Vehicle Emission Modelling Software - MOBILEG6.1” issued by the United States Environmental
Protection Agency, “the Sixth Assessment Report” issued by the Intergovernmental Panel on Climate Change, “the Guidelines to Account and Report on
Greenhouse Gas Emissions and Removals for Buildings (Commercial, Residential or Institutional Purpose) in Hong Kong” published by the Electrical
and Mechanical Services Department and Environmental Protection Department and “2019 Baseline Emission Factors for Regional Power Grids in
China” published by the Department of Climate Change of National Development and Reform Commission.
Wk = AR T = HARAR L o BRI AY HE R R A i B R T B (9 CEMFAC-HK L R SR RL) - 5% 1 o 58 B 0 (R ot
FJZ<<$WJJFEME’L”$M¢ — MOBILES6.1) ~ B [ 5010 58 AL #1122 B @ i CE N UCGRPAG ) ~ B o DA 2 2 BRO5E O ol 38 Hh R A o ol i 28
Y (R 2~ AR U FE a8 ) T 3 S R P S0 B e o A R A A A 5 ) B R G T A B 2 S IR SR AL m) R A Y (S JUAR
BRI A v 1 188 3o 7 A A SRR T e

2. As at 31 December 2023, the total number of employees of the Group was 99 (2022: 90), comprising 96 (2022: 87) and 3 (2022: 3) located in Mainland
China and Hong Kong respectively. According to the reporting scope of this Report, the total workforce in this Report only includes the total full time and

part time employees hired by the Group in Mainland China.
MEECEEF T AEMNAE B NEROON (TETTAE 0N B EOCKE LEER LR A% N (TR T T4 87
N) B3NN F AR 03N o ARRAHOH (1 H 2 R AS A, i BT AR L A S R e I K R ) I R e 5 T AR

3. The calculation scope includes full-time employees only. The turnover rate is calculated based on the following formula:
FESLHE S AR 2R B o TR LR LU A ST
Turnover rate (per category) = R/(E+N) X 100%
T R (R B = RAE+N) X 100%
R: Re51gned employees during the Reporting Year
s AR I A Y BRI U R
E:  Number of employees at the beginning of the Reporting Year
ot A IR IR BN B
N:  Number of newly recruited employees during the Reporting Year

A AR T B A IR BN

4. The calculation scope includes employees who have received training, regardless of their resignation during the Reporting Year.

S B A L ST R AN L o R S T A B AR A BRI

5. The total percentage of employees trained is calculated based on the following formula:
ZHIME B AR E 4 SR L F A XFHE
Percentage of employees trained = T/(M+R) X 100%
ZHEANE B 4 =T, (M+R) X 100%
T: Employees who took part in training
S LI R 8
M:  Number of employees at the end of the Reporting Year

Hl R IR A R BN B
R: Resigned employees during the Reporting Year
AR A B B AR B
6. The average training hours per employee trained is calculated based on the following formula:

545 32 JIE B 7235 9 W 0 5 DL A R FHE

Average training hours per employee trained = H/T

44 % W48 B 124 85 5 IRy = /T

H:  Total number of training hours received by employees
18 B 32 5 3l i 48 0 35

T: Employees who took part in training

2 BB R A

7. The average training hours per employee trained in relevant categories are calculated based on the following formula:
44 2 AR B AE R B AU e 60 1 24 85 G Ry B0 2 LLR A sURFST
Average training hours per employee trained in relevant categories = H/T
A BRI 1 43 2 51 4R 5 A~ £ 15 5 R 8= 1Y/ T
H:  Number of training hours for employees in the relevant category
AR B KR AR 5 85 IR
T: Number of employees trained in the relevant category

AR BRI o 52 B A 0 A BN B
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ESG REPORTING GUIDE INDEX ESGH & 5l & 5l

Aspects, General
Disclosures and KPIs

JEv ~ — iR K

A i R R A

Governance Structure
CREEX:

Description
P i

Relevant Section/Subsection or Explanation

AH B 556 5 660 o A

A statement from the board containing the

following elements:

(i) adisclosure of the board’s oversight of
ESG issues;

(ii) the board’s ESG management approach
and strategy, including the process
used to evaluate, prioritise and manage
material ESG-related issues (including
risks to the issuer’s businesses); and

(iii) how the board reviews progress made
against ESG-related goals and targets
with an explanation of how they relate to
the issuer’s businesses.
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Corporate Profile

— Risk Management

— Business Outlook
Sustainability Approach
AR Ply

— Jal o 2

— gyl
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Re ortingi Principles
e I

A description of, or an explanation on,
the application of the following Reporting
Principles in the preparation of the ESG
report:

Materiality: The ESG report should disclose:
(1) the process to identify and the criteria for
the selection of material ESG factors; (ii)
if a stakeholder engagement is conducted,
a description of significant stakeholders
identified, and the process and results of the
issuer’s stakeholder engagement.
Quantitative: Information on the standards,
methodologies, assumptions and/or
calculation tools used, and source of
conversion factors used, for the reporting
of emissions/energy consumption (where
applicable) should be discussed.
Consistency: The issuer should disclose in
the ESG report any changes to the methods
or KPIs used, or any other relevant factors

affecting a meaningful comparison.

S i WP A R R G AL B
B 7 B ) ) U

B B - A KR IR T B
Gk F BB B0~ 4k M0 D 3 1
JORIRE SE R A ER 5 G A BEAT A CE
TR E 280 O kil 00 5 2 5 0y 45 19 4
K B AT NI E 2 B TR AR o
L A7 TSk R R T (o
) T BRI ~ T ik~ Rk e s T
LI EOR] o DL e B {6 1) A 40 TR 3% 19 2 R
BT BiR o ‘

SOPE BT AMEAE TR - AL R AT
T B At T vk B B A R A Y A e
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About This Report
Sustainability Approach
— Stakeholder Engagement
— Materiality Assessment
KPIR Summary Table
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Aspects, General
Disclosures and KPIs

JE T~ — A &

B 4 AR B

Reporting Boundary
Wi

Description
P25 i e

Relevant Section/
Subsection or Explanation

R B2 5 B ol At

Aspect Al: Emissions

A narrative explaining the reporting boundaries of
the ESG report and describing the process used to
identify which entities or operations are included in
the ESG report. If there is a change in the scope, the
issuer should explain the difference and reason for
the change.

fRRRER I - AL BRI O Y RE SRR o K
ﬂﬁkﬁﬁﬁ%ﬁﬁ%ﬁ%i%%)\%t% - HE R
b AR o o M R R A BT R - BT O
R R [ 2l I S ) LR

About This Report
B 1 A S o

i B A TR AL

data.
B T80 A R B B O o

JE AL - PE
General Disclosure Information on: Nature and Resource
— Rk (a) the policies; and — Resource Consumption
(b) compliance with relevant laws and — Emissions and Waste Management
regulations that have a significant impact on — Environmental Protection
the issuer 4K B 5
relating to air and greenhouse gas emissions, %ﬁ{ﬁ ¥
discharges into water and land, and generation of — PEnlcy B g i
hazardous and non-hazardous waste. — BRIG IR
A B 3 SR B i 3 SR D A~ T K R i B
15~ A E RIE B E SR
(@) BUR; &
(b) 2077 88 17 A A T % 0 A o e
BB E R -
KPI Al.1 The types of emissions and respective emissions | Nature and Resource

— Emissions and Waste Management
KPIs Summary Table
FI SR Bl §

ey B B A
B 0 i%

KPIAl.2
B S R EAL2

Direct (Scope 1) and energy indirect (Scope 2)
greenhouse gas emissions (in tonnes) and, where
appropriate, intensity (e.g. per unit of production
volume, per famhtz
E%f@l&ﬁ%ﬁﬁﬁﬁz{iiﬁﬁ
R (DAMEFHED) B (hnsd ) % B (4n DL 28
AL BIHSOER ) o

Nature and Resource
— Emissions and Waste Management
KPIs Summary Table
H 2K B A
— PE i) B EE ) i B
%ﬁ%yﬁ%ﬂ ﬁl@mu %

KPIAL3
B S A AR AEA LS

Total hazardous waste produced (in tonnes) and,
where appropriate, intensity (e.g. per unit of
production volume, per facility).

ﬁmﬁ%

I E A7 B ) 4 ( uﬂﬁé ) &
W (LU R LAY I "rﬁ

The Group did not generate any material
hazardous waste during the Reporting
Year.

TSRS AR BE TR > AR S o Sl 0 7 AR A AT
KA ERBEY -

46 Daphne International Holdings Limited | Environmental, Social and Governance Report 2023




ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT
RE - A& RE RS

Aspects, General
Disclosures and KPIs

T~ — Ry i K

KPIAL.4
B S A R FE HEA L 4

Descrlptlon

P i e

Total non-hazardous waste produced (in tonnes)

and, where appropriate, mtensuy (e.g. per unit of
roductron volume, per facr

W e (i1 )

E%%% UWJ%
&ﬁ=wuﬁ? au BRIt E)

Relevant Section/Subsection or
é}alanatlon

TEEN, 43 0 ol i R

Nature and Resource

— Emissions and Waste Management
KPIs Summary Table

— ) B ) 4 S
IoH) S A A AR A R

KPIALS
B S SR ZALLS

Description of emissions target(s) set and steps
taken to achieve them. ) N

0L BT T S ) PR AR AR K A o B T S H AR AT
PRECH A0 B -

Nature and Resource
— Resource Consumption
- Envrronmental Protection

SRS gl
— RN £
— BB (R

HIETEALG

Description of how hazardous and non-hazardous
wastes are handled, and a description of reduction
target(s) set and steps taken to achieve them.

ﬁﬂfﬁiﬁﬁiﬁl 2 EY) I 715 o Sl pireT
j 4 ek 8% HBE K 4y 2 B 03 L8 H B BT SR L) 45

f*-E

Nature and Resource
— Resource Consumption
— Emissions and Waste Management
- Envrronmental Protection

Aspect A2: Use of Resources

@EM G A

General Disclosure

Policies on the efficient use of resources,

Nature and Resource

— MR R including energy, water and other raw materials, — Resource Consumption
A G (SRR - K S H AR SRR - Env1ronmenta1 Protection
B - A 2R B
— BN A
— B AR
Direct and/or indirect energy consumption by type | Nature and Resource

2y
S

WIEHEA2.1

(e.g. electricity, gas or oil) in total (kWh in *000s)
and intensity (e.g. per unit of production volume,

er facilit )

Sre 055 1 P4 T T B U (AT~ 4
ym‘%ﬁildrwmﬁﬁﬁﬁ,&arﬁu
DA 7 i B A ~ 1908 B 20

— Resource Consumption
KPIs Summary Table
A 2R LR

— HIRIHFE
Eﬁ%n,\&_ﬁ*ﬁ )FTI:WD %%

KPI A2.2 Water consumption in total and intensity (e.g. per | Nature and Resource
B o AR R R A2 unrt of productron volume, per facility). — Resource Consumption

BOFE KB B T (LA e 1_L IR | KPIs Summary Table

AtH) o Fl 2% Bl i

— B IRIHAE
Eﬁﬁ%&i?ﬁ *)T‘I@Mb %%

KPI A2.3 Description of energy use efficiency target(s) set | Nature and Resource
B G AR AR A3 — Resource Consumption

and steps taken to achieve the
Bk P T o7 1) R 1) ] 8 e 2 e 1
EREVEFIEE

- Envrronmental Protection

KPIA2.4
B B A AR A AL 4

Description of whether there is any issue in
sourcing water that is fit for purpose, water
efficiency target(s) set and steps taken to achieve
them.

S RO /K R b T A (o7 > LA R AT
%E%Fﬁﬂ(%ﬁﬁﬁ IR K 2 2 B9 26 H AR B BRI

Nature and Resource
— Resource Consumption
Water efficiency targets were not set as
this is considered to be immaterial to our
eratln%actlvmes
N Bt

iz
— BRI FE
Hﬂﬁ"}ﬁm%&mﬁ%ﬁtﬁ%%@( BAE
T R K ds H AR R sE -

m

KPI A2.5 Total packaging material used for finished | Nature and Resource
A o AR AR AR5 products (in tonnes) and, if applicable, with — Resource Consumption
reference to per unit ro uc N A BL
%zﬁknnﬁﬁ)ﬂ@%ﬁ ?@E— (LAMERFS) K& (4n — BRI FE
) B A R B AL o
EXBEHEEEBRARA>E | R D=FRE G RERBE
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Disclosures and KPIs
JETi - — MR R

A S S AR

JEIHA3 © BRI R KRR

Description

PN i e

Aspect A3: The Environment and Natural Resources

Relevant Section/Subsection or Explanation

il N i A

General Disclosure

Policies on minimising the issuer’s significant

Nature and Resource

resources and the actions taken to manage

them.
L YT BT KA R TR
20 O BUE A B 2T .

— MR R impacts on the environment and natural — Resource Consumption
resources. — Emissions and Waste Management
AR AT NS BR A B K SR U K — Environmental Protection
BB - A 28 SR
— BRI FE
— PR B gy 4 B
— R E
KPI A3.1 Description of the significant impacts of | Nature and Resource
B G AR AR A3 activities on the environment and natural — Resource Consumption

— Emissions and Waste Management
- Env1ronmenta1 Protection

- EFJ‘J‘JI%EE}%%%}E

—RE

Aspect A4: Climate Change
JE A4 - SRS

B. it &

Aspect B1: Employment

General Disclosure Policies on identification and mitigation of | Nature and Resource
— bk significant climate-related issues which have — Climate Change
impacted, and those which may impact, the | F %% B & i
issuer. — RIS
ik | e 3 A8 K% v RE i B B AT R A Y
@mﬁﬁﬁfﬁ%$ﬂ%ﬁ%
KPI A4.1 Description of the significant climate-related | Nature and Resource
B S SR TR AL issues which have impacted, and those which — Climate Change
may impact, the issuer, and the actions taken | H #& fi & V&
to manage them. — s
hLE&&T%@%% TN A S B
R SR AR ] L &ﬁ%ﬁ%
B. Social

JE’E%HIJ ~ AR A R R L ) 23 B R B U R

JEIEB1 : AR
General Disclosure Information on: People and Culture
— B (a) the policies; and — Talent Attraction and Retention
(b) compliance with relevant laws and — Employee Benefits and Remuneration
regulations that have a significant impact — Diversity and Equal Opportunity
on the issuer B e A
relating to compensation and dismissal, — ANA WG] B 4% B
recruitment and promotion, working hours, — & B 48 A K 5 i
rest periods, equal opportunity, diversity, —Z il X PFERE
anti-discrimination, and other benefits and
welfare.
A7 T e I B R AR - FE O K BT - AR
o B SRR E - Zooil - RIEHL
ﬁﬁﬁﬁﬁi&&ﬁﬂ i
(a) BUE: K
(b) ST EEAT AT E R R B M Bk
PRI i
KPIBI.1 Total workforce by gender, employment type | KPIs Summary Table
B G A AR B L1 (for example, full- or part-time), age group | [B8 8 45 5% 5 1 e 4 3%
and geographical region.
FEAPER] ﬁﬂ%%ﬁi (o 2 Wi X e i)~ AF %
AL e o [ ) 53 4 1R 5 AR
KPIB1.2 Employee turnover rate by gender, age group | KPIs Summary Table
B G 4 AR B 1.2 and geographical region. T2 S A Ak i AL T A R
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JEE ~ — Bk R
29 B 25 A R A

Description

PN i e

Relevant Section/Subsection or Explanation

il RN i A

Aspect B2: Health and Safety
JE B2 « f b B2 A

General Disclosure

— M

Information on:

(a) the policies; and

(b) compliance with relevant laws and
regulations that have a significant impact
on the issuer

relating to providing a safe working

environment and protecting employees from

occupational hazards.

A B 4R M 22 A TR BRI S AR e A B 38 S Bk

EMEBER

(a) BUK: K&

(b) BT BHEEAT AN A KR B AR Bk
Lo LA B B o

People and Culture
— Occupational Health and Safety

BT e
— Ik S fl g L4 &

KPI B2.1
o B A R A B 2.1

Number and rate of work-related fatalities
occurred in each of the past three years
including the Reporting Year.

i 2 AR (AR O AR ) AR Tk
PN 99

People and Culture
— Occupational Health and Safety
KPIs Summary Table
BT 8t
— HE A R S A
I A 26 A A5 A B A R

KPIB2.2 Lost days due to work injury. People and Culture
A S SR AU BB 2.2 A4 2 TAE H o — Occupational Health and Safety
KPIs Summary Table
B TE e
— e S fit e B 22 2
B S S PR AR RE R SR
KPIB2.3 Description of occupational health and | People and Culture
B o 5 s R B 2.3 safety measures adopted, and how they are — Occupational Health and Safety

implemented and monitored.
it T R A9 ) S fk B B A it o D S
AR BRRAT S BTk -

B T8
— Tk S f i L &

JE B3 ¢ ¥R KR

Aspect B3: Development and Training

General Disclosure

Policies on improving employees’ knowledge

Business and Product

B S A AU 5 AEB 3.1

— Bk and skills for discharging duties at work. — Anti-corruption
Description of training activities. People and Culture
A B THE BB AT AR IR 0 0k S Re — Diversity and Equal Opportunity
BB SRE o ikt 85 I 7 ) — Training and Development
SET5 B i
— &5 B TH 3L
BT H3cie
—Z ol RS
— Bl K EE
KPIB3.1 The percentage of employees trained by | KPIs Summary Table

gender and employee category (e.g. senior
management, middle management).

PV R A BRI (Chn s S BRI - AR
PG ) #7309 52 A g B A L o

I S A5 A5 T R A R

KPI B3.2
] 4 R 5 AEB3.2

The average training hours completed per
employee by gender and employee category.
AR J AR BRI # 5 > 54 R B SR
Al B F- 3 B B

KPIs Summary Table
I B 268 S A T A R

BRI E B ERARAE

| ZF =1 g kFHERS
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JEm - — B R Description Relevant Section/Subsection or Explanation
B i AR P i R B2 53 B ol fft 1
As ect B4 Labour Standards
& g THEH
General Disclosure Information on: People and Culture
— i (a) the policies; and — Labour Rights and Standards
(b) compliance with relevant laws and | BT TH
regulations that have a significant impact - %Ifgﬁnﬁa@,ﬁ”
on the issuer
relatm to preventing child and forced labour.
By o B RS T
( ) BOR , "
(b) @T%ﬁ‘%ﬁkﬁik%%ﬂ’] A B
BB EOR o
KPI B4. Descrlptlon of measures to review | People and Culture

1
B RS B4

5

employment practices to avoid child and
forced

%ﬂjL?l‘ﬁ‘HﬁE 1L 451 1% 45 Tt A ke O B T % R

— Labour Rights and Standards
BTHXE
— 5 ThE 4 L HER

KPI B4.2
I B 45 R B4 .2

B5 ¢ fit

As%ect BS: Su Wé)gly Chain Management

Description of steps taken to eliminate such
actlces when discovered

T%éfﬁz%%ﬂ 175 U IR 11 2 B 1 T 4R

N7

People and Culture
- Labour Rights and Standards

B T3

— %L TE it v e H)

2
B B 45 3R B 5.2

suppliers, number of suppliers where the
practices are being 1mp1emented and how
they are implemented and monitored

i Tﬁ%ﬁ EFHL\FEF*]‘E’J '] > 0 AT A
%ﬁ g%JEI’Jt CE R RO DLROMH BT B

/T\

General Disclosure Policies on managing environmental and | Supply Chain and Partnership
— MR social risks of the supply {;’E%fﬁiﬁi 1
A B DAL B O <
KPIBS5.1 Number of su phers eographlcal region. KPIs Summ lary Table
5 Bk .1 e . 155 1 (6 7 9 B S SRS 9 0 e
KPI B5. Description of practrces relating to engaging | Supply Chain and Partnership

- green Pé(l)lcure]ranent

- t
Wf?gﬁ;ﬁ%%am ngagemen
— A i B 22

2!

PI B5.3
B4 AL 1EB5.3

&

Description of practices used to identify
environmental and social risks along the
supply chain, and how they are implemented

and monitore .
Bi Kot

?*Lﬁ%ﬁuﬁaﬂ'” A 54 5] B 5 4y B b )
o a1 - U&*ﬁ%ﬁﬁﬁ&mmﬁ%°

Supply Chain and Partnership
- Su %Chain Sustainability
3 e o 5

— L S ) T 4

KPI B5.4
B B 45 3R B 5.4

Description of practices used to promote
environmentally preferable products and
services when selecting suppllers and how
they are implemented and monitored
%mLT‘?ﬂiLL\ﬁPﬁﬁ%ﬁﬁgm?—"%?nn&
i 55 04 1A > DL R R B AT M B I o

Supply Chain and Partnership
— Green Procurement
— Su %Chaln Sustainability

/\

%i@fbkﬁﬁ
— B S ) W] R AR R R

As ect B6: Product Respons1b1hty

subject to recalls for safety and health reasons.
1 o £ 15 i g 28 % B
i 17 28 TS 0 B e

B6 © AT
General Disclosure Information on: Business and Product
— P o (a) the policies; and — Brand Reputation and Product Quality
(b) compliance with relevant laws and — Customer Service and Relationship
regulations that have a significant impact — Personal Data and Privacy
on the issuer — Product Design and Development
relating to health and safety, advertising, — Intellectual Property Rights
labelling and privacy matters relating to | - Res ons1b1e Marketing
products and services provided and methods | S5 5L
of redr — R R
ﬁ%ﬁﬁﬁﬁﬁ@énn%ﬂﬂ&%ﬂ’]@%ﬁiké J& — %% 7 s e B 4R
R AL B R L R 7 G —EAERREE
(a) B 5 K - — JE gk M BH g
(b) MAFEHEGAAERLEOMBER | e
&%EWHE’J%H —ATFIERE S
KPI B6.1 Percentage of total products sold or shipped | Business and Product
] 4 45 3 FE 1B 6. 1 — Brand Reputation and Product Quality

KPIs Summary Table

ES
B E
] 1 0

=0
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JEm - — MR
PR i 5 S AR

Description

PN i e

Relevant Section/Subsection or Explanation

il RN i A

B S 45 3k 45 2B 6.3

KPIB6.2 Number of products and service related | Business and Product
4] 9 48 3k 45 1B 6.2 complaints received and how they are dealt — Customer Service and Relationship
with. KPIs Summary Table
I BR S i MRS BB O D RORE | SR B
Jiik o — 5B K B AR
BH S IR R AR R
KPI B6.3 Description of practices relating to observing | Business and Product

and protecting intellectual property rights.

i gl BELARE T R R I R0 ik E A A A A1

— Product Design and Development
— Intellectual Property Rights
S L
— ik t M B
— ik E

KPI B6.4
B S 45 2 FE 1B 6.4

Description of quality assurance process and
recall procedures.

il 7t B A R R B TR I

Business and Product

— Brand Reputation and Product Quality
S L fih

— i W T

KPI B6.5
B S 45 R0 36 AEB6.5

Description of consumer data protection
and privacy policies, and how they are
implemented and monitored.

it e T 2 A R OR B B FL B B > DL A
B AT B T ik -

Business and Product

— Personal Data and Privacy
SEH BLE

— 8 R K FLBE

Aspect B7 : Anti-corruption

B S A AL FE AEBT 1

f@ BT : & 15
General Disclosure Information on: Business and Product
— B = (a) the policies; and — Anti-corruption
(b) compliance with relevant laws and | FEB5 B2 &
regulations that have a significant impact — &5
on the issuer
relating to bribery, extortion, fraud and money
laundering.
A BB IR - R - HGEE R R AR
(a) BUR K&
(b) ST EEAT AN R B M Bk
B E R o
KPIB7.1 Number of concluded legal cases regarding | Business and Product

corruptive practices brought against the issuer
or its employees during the reporting period
and the outcomes of the cases.

B 400 A 3 B AT N B B4R I E A
S BTG AR AR R AT RV BOE R AR R

— Anti-corruption
KPIs Summary Table
e

— LE G
I S 6 S A6 B A R

KPIB7.2
I B 3R BT .2

Description of preventive measures and
whistle— blowing procedures, and how they
are implemented and monitored.

i 2t By SR 5 e S BRERR Y > DL AR BT
R EEETTIk -

Business and Product
— Anti-corruption
SE5 BLEE
— R E5

KPI B7.3
B Sk A R0 FE AEB 7.3

Description of anti-corruption training
provided to directors and staff.

fiidt i) 2 % B TAR (A S &5 359 -

Business and Product
— Anti-corruption
5 B
— R &5

BRI E B ERARAE

| ZF =1 g kFHERS
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JE i~ — R R
PR S R

JE B8 - Akl £ E

Description
P 25 i

Aspect B8: Community Investment

=) ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

Relevant Section/Subsection or Explanation

FHBHZ2 5 B ol it

General Disclosure

Policies on community engagement to

People and Culture

B S 4 R0 36 AEBS. 1

environmental concerns, labour needs, health,
culture, sport).

B E A (NBE - REFE - B LH
ok~ fdfE - ik - R -

— R understand the needs of the communities — Community Engagement
where the issuer operates and to ensure | B T B3k
its activities take into consideration the —fh [ 2 B
communities’ interests.
AT DA A 5 2 BRUAE T 7 2 T A A I T
AOEOR L SE 5 1 Bl & 7% AL [ 1 i (19 BOK -
KPIBS.1 Focus areas of contribution (e.g. education, | People and Culture

— Community Engagement

BT 83t
— AL 2

E N

KPI B8.2
B S 48 AU 5 1B S .2

Resources contributed (e.g. money or time) to
the focus area.

T S 5 T B8 R ECOR (0 SR B )

People and Culture
— Community Engagement
KPIs Summary Table

BTt
— AL 2 B

EP N

e VR B ES
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