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Daphne Announces 2026 Interim Results 

Revenue and Profit Attributable to Shareholders Amounted to  
RMB179.2 Million and RMB49.3 Million, Respectively  

**** 
Consistent Execution against a Clearly Defined Strategic Roadmap 

Committed to Creating Long-term Value 
Advancing Business at a Steady and Measured pace 

 
(18 August 2026 – Hong Kong) – A renowned ladies’ footwear brand group in China – Daphne International 
Holdings Limited (the “Company” or “Daphne” or the “Group”, stock code: 210), today announced its 
unaudited consolidated interim results for the six months ended 30 June 2026 (the “Period”).  
 
In the first half of 2026, although headline macroeconomic indicators continued to show growth, operating 
conditions in the domestic retail market remained challenging. Against a backdrop of fragile consumption 
recovery and ongoing industry adjustments, the Group’s total revenue decreased by 10% year-on-year to 
approximately RMB179.2 million for the Period. Operating profit and profit attributable to shareholders 
down by 15% and 24% to approximately RMB59.9 million and RMB49.3 million respectively. Basic earnings 
per share was RMB0.025. The results reflected the headwinds of a complex and evolving market. 
Nevertheless, recognising that enduring success is built not on short-term tactical gains but on consistent 
execution against a clearly defined strategic roadmap, the Group remains steadfast in its commitment to 
high-quality development and long-term value creation. By deepening customer engagement, enhancing 
brand equity, improving operational efficiency, and strengthening core competitive advantages, the Group 
endeavours to reinforce its fundamentals to drive sustainable growth.   
 
Commenting on the interim results, Mr. Chang Chih-Chiao, the Company’s Chief Executive Officer, said, 
“In the first half of 2026, the Group, as a leading retail brand in China women’s footwear market, was 
keenly aware of mounting pressures across both its online and offline operations. In an operating 
environment characterised by softer consumer demand and rapid industry transformation, the Group 
sharpened its strategic focus on core advantages and resilience in response to shifting consumer 
preferences, technological advancements and changing market dynamics. To better capture diverse 
consumer segments and broaden its market reach, the Group further refined its dual-brand strategy, 
continuing to invest in and reinforce ‘DAPHNE’ as its core brand to maintain its leading position in the 
industry, while developing ‘DAPHNE.LAB’ as a more fashion-forward brand appealing to younger and 
trend-conscious consumers, thereby enriching the Group’s overall brand portfolio to strengthen its 
business resilience and growth prospects.” 
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Brand Licensing and Distribution Business 
Leveraging the positive momentum established through last year's branding initiatives, the Group further 
strengthened consumer engagement through its partnership with global spokesperson Victoria Song, 
continuing to lend authenticity to the brand and amplify its visibility. This came to life most powerfully 
through the “International Women’s Day Campaign”.  Concurrently, the Group elevated the brand’s fashion 
credentials through a collaboration with designer Jacques Wei during Shanghai Fashion Week in March this 
year. Upon the launch of the Jacques Wei x “DAPHNE” “CloudSoft” collection, several styles were picked up 
by multi-brand boutiques, marking encouraging early traction in the curated retail channel. In addition, the 
Group became a member of the Shanghai Fashion Designers Association (SFDA) in the second quarter, 
gaining direct access to a nationwide network of leading designers and facilitating knowledge exchange 
that opens doors to future collaborations. The Group also advanced its product development efforts by 
unveiling the Summer 2026 collection, “Resilient Glow”, under the theme “Grow with Resilience, Breathe 
with Ease” in May 2026, drawing encouraging early feedback from the market. 
 
In response to the diversification of e-commerce channels and the growing fragmentation of consumer 
traffic, the Group expanded into new product segments across these platforms, including continued 
development of handbags and children’s footwear, while broadening its price spectrum to cater to the 
distinct consumer segments across various channels. From affordable, value-for-money options to 
premium designs for style-conscious consumers, this strategy allows the Group to meet varied preferences 
and budgets, thereby widening its consumer base and enhancing market penetration across different 
segments. 
 
Retail Business 
As an emerging avant-garde brand, “DAPHNE.LAB” has amplified by the Group’s creative marketing efforts 
through its original, stylish designs and bold, innovative brand spirit. Supported by targeted brand-building 
investments in market positioning, visual identity, cross-industry campaigns, and customer experience 
management, “DAPHNE.LAB” has achieved a notable rise in brand awareness and growing popularity 
among celebrities across Asia, Europe, and the U.S., extending its influence beyond its domestic base. 
 
Building on this foundation, the Group continued to strengthen the product development and brand 
influence of “DAPHNE.LAB” through imaginative collections and promotional campaigns during the Period. 
In the first quarter of 2026, the Group unveiled the “Dirty Glamour” seasonal theme to encourage 
consumers to break from convention and embrace a freer, more expressive romance, strengthening its 
cultural relevance among style-conscious consumers. In January 2026, the permanent Chengdu COSMO 
store debuted with a “DAPHNE.LAB” spring exhibition, K-pop dance event, and an idol experience space; 
this engagement continued from April to June 2026 with monthly dance challenges held at the Chengdu 
store; in June 2026, the Changsha store opening under the “Dare to Play, Dare to Jump” theme further 
reinforced the brand’s bold identity, strengthening its emotional resonance with young consumers. 
 
With its avant-garde design ethos that encourages young women to embrace their individuality, 
“DAPHNE.LAB” has attracted endorsement from prominent celebrities around the world, including leading 
international girl group members, reinforcing its cultural relevance among young consumers. From music 
festivals and world tour concerts to variety shows, live streams, and music videos, the brand has gained 
extensive exposure across diverse entertainment platforms, significantly expanding its reach and building 
strong brand affinity among trendsetting artists worldwide. Complementing this, the Group forged 
partnerships with both domestic and overseas influencers across social media platforms, creating 
impactful content that sparked consumer interest and deepened engagement with global audiences. 
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In parallel with its digital amplification efforts, the Group took a measured approach to offline expansion 
by prioritising high-traffic, youth-focused destinations that align with the vibrant brand spirit of 
“DAPHNE.LAB”. Currently, the Group operates 5 directly-managed offline stores and 8 online shops under 
the brand of “DAPHNE.LAB”, as well as one directly-managed offline store under the brand of “DAPHNE”. 
 
Outlook 
Though external headwinds are expected to pose mounting difficulties to China’s domestic stability and 
development, nonetheless, solid economic fundamentals, pro-growth policies, new and positive 
momentum, and gradual demand recovery should support steady growth over time. In the short-term, 
persistent uncertainties and sluggish consumer demand are expected to continue weighing on the 
industry. 
 
Looking ahead to the second half of 2026, Mr. Chang Chih-Chiao, Chief Executive Officer, said, “Against 
this backdrop, we will navigate market challenges with prudence, staying firmly committed to its overall 
strategic direction while advancing its business at a steady and measured pace. Looking beyond near-term 
headwinds, the Group remains confident in the long-term prospects of China’s retail market, bolstered by 
its vast market scale, resilient economic fundamentals, and ongoing consumption upgrades. By keeping 
abreast of consumer needs and building on its established brands, operational capabilities, and culture of 
innovation, the Group is well-equipped to navigate near-term challenges with resilience. This combination 
of agility and strategic focus will support the Group in maintaining its competitive edge and creating lasting 
value for customers, partners and shareholders.”   
 

– END – 
 
About Daphne 
 
Daphne is a renowned ladies’ footwear brand group in China which primarily engaged in the brand 
licensing, distribution and sale of footwear products and accessories in Mainland China. The Group 
currently boasts two major brands, among which the core brand “DAPHNE” has become a leading mass-
market ladies’ footwear brand in Mainland China. The innovative brand “DAPHNE.LAB”, launched in 2023, 
garnered favorable market response upon the debut of its unique designed original collections. 
 
 
For enquiries, please contact： 
iPR Limited 
Callis Lau / Emily Chiu  
Email: daphne@ipr.com.hk 
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